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HBEESBERRETER TR, 2020 EHBRBEERELMS. HERERSR

, SEBFRLERR T £EMR™. BTE. XREX. MPEE. SRXEFEHEE,
ﬁ% FAEER] OTA E &8 7 KEIRTT, FEAERESVHTRESEHRSE W NEEZ
FAREFN. EESEWS, 2HREARTNBASHER TR, 2RRBEVZIEHRTE
MRE_ZFE, BRBEENARE 4 AREIRIK, N5 BAHREERE (B1-E3)., 4H,
Lk 96% MIHRF B M ST T TR BIIEE, HF 90% ZeAH MR ML, Bk 7
B 308, £¥I{NE 53% NERELHEH A HMXANE, SHRLFEBKRELWE, It
KRBz ER i EEEEE, FEMEEK, UNWTO EZIRRT 2020 Fikikl i
RINER, SBRRFAISKIRE AR BT 2003 F.

Category Indicator Asof Latestvalue vs prev month Year-to-date  Current year (%)
1. Tourism - general : :
Int. Tourist Arrivals - a
@ UNWTO Jun 5% A 65% X_
2, Accommeodation =
@ Occupancy Rates - STR Aug 47 % 40 %
@ Hotel Searches - Sojern Sep -48 % hd -46 % —-\/\
Hotel Bookings - Sojern Sep 47 % -46 % _\/-P'—*
Short-term rentals -
) A -26 % -6 9%
AIfDNA 4 “E —\,_/\
3. Air transport + . "
Seat capacity - domestic - o
A -34 % -39%
@ ICAO w9 A \/
Seat capacity - ) ea e
International - ICAQ Avg 8% - -60%
Z&\ Actual Air Reservations - om e
@ ForwardKeys Sep = 8% \_’
4.CovID-19 @ Total COVID-19 cases - - s N
552 EDCD (Our World in Data) ° *

1 £k % COVID-19 ZIEXMA S EER (EdEkIR: UNWTO)



Figure B2. International tourist arrivals (thousands)
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Figure B3. Monthly change in international tourism by region(%6)
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EMETAMKX, DT 72%, EROANZHM. B&R. EM. 3EM, 1-8 AEKBEEANE
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EESUR, Yibior AR, SRIRTHE. BEiE. BEEBAKLERE, TEENHTE
WX, FE. BA. BEEHKEVEZEL, HIEER, 2020 EFEMAREREE,
FER X AEREH 1 BHH 285 FAKSEE 3 B 21 AR, BRIg@BIT I Eo
ZERER (TAT) AHOTUNEE, SHEMERERN, SERRERFNTERE T
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HMEMEFAEREFNZER, SPERNEBENTRELHEmtEEESR, B8 6 Bk,
HARREER THRSETIE™ (B5) . FERBLFRIEENBRATS, ELHNEE
FRESERTEEEIESEVHNE, XEXT. F#HARX, REL£EFERIER 6.37
{Z AR, ¥ ORELRRE 79.0%, KIERRFIEA 4665.6 27T, #ZOLLAREREELKRE
69.9%, SimFHERIAEL, REHEDIIRST 28 M 39 MED R, FERKFELFRPE
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RETEN, Wk T EEMEESHEBBNGSR, RTALER, XBEE. 9FHNERLE
ROHELLOILERR A, FE - X EFBERSABREFEEEN, FRHATEEILET
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WEEET AR, ALDAERENERNA, REEEIEZRBNEN, RIFEREOH
EFEFIRE . BIEE 2020 £ 9 B4y, BF 53% WK B 093 E SR IEE R AL T HRERR &,
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WEERE N 142 A8, BBEFRREFHPMRFREK 56% U L; 35.8% HNEREEF ‘EH
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Domestic markets now
at 2019 levels or higher

. United Kingdom
France
Germany
Conada
Russia

. Malaysio
Portugal
isroel
Ireland

. Switzerland
. The Netherlonds
L Sweden

. Belgium

. Singopore

. New Zealand
. Austria

. Denmark

. Ukroine

. Costa Rica
. Norway

. Soudl Arobla

N NP ER RS 0E N oo bW N~

| Domestic

6 Tripadvisor Wy E A B & E1T & E FL g4 Y 20 MEZK
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The development of tourism has been accompanied by crisis, but
it can always recover after a setback. Facing the sudden onslaught
of COVID-19 in 2020, global tourism experienced a cliff-like drop.
However, as we can see, the impacts brought by the pandemic are
temporary, and a series of response measures to address these
impacts such as international cooperation, government actions and
industry self-rescue have produced tangible results Post-epidemic
rejuvenation of the tourism market is not about simply returning to the
past, but about taking the initiative to make future plans. It’s imperative
to foster a new development pattern where domestic and international
tourism promote each other, make good use of science and
technology, cultural creativity and art fashion to navigate high-quality
development of the tourism industry, and contribute to the prosperity
and revitalization of global tourism industry with ideological guidance
and policy support. We should further improve the satisfaction and
sense of gain among tourists, corporate employees and community
residents, and pay more attention to many key issues, including
but not limited to environmental changes, protection of women and
children, rights and interests of vulnerable groups and animal welfare.
Through these efforts, the tourism industry can be guided to a more
prosperous and sustainable future.

The Report on World Tourism Development 2020:
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. What Has Happened Effective Industry
Response to Unprecedented Epidemic Impacts

1. Lost Market

COVID-19 has caused a cliff-like drop in the global tourism industry. To respond to the
COVID-19 pandemic with high infectivity and rapid spreading speed, the governments have
quickly imposed a curfew nationwide and implemented travel control, customs closure, flight
suspension, scenic closures and other restrictions. A larger number of orders for hotels, flights
and OTA platforms have been refunded. Due to capital shortage, many large-sized tourism
companies have suffered a significant impact on employment and investment, and even been
declared bankrupt. The number of global tourists and the tourism revenues has dropped sharply.
The global tourism industry was greatest hit in Q2, when the number of international tourists
dropped to a minimum in April and slowly recovered from May (Figure 1-3). In April, 96% of the
world’s tourist destinations implemented travel restrictions, of which 90% closed their borders
completely or with specific countries/regions. As of July 30, 53% of countries in the world still
closed their borders completely or with specific countries/regions. Affected by synchronized
slowdown in global growth, the COVID-19 pandemic features a wider affected scope and a
longer duration compared with SARS. UNWTO has lowered its expectation on tourism growth in
2020. It’s likely the negative growth rate of global tourism will exceed that in 2003.

Category Indicator Asof Latestvalue vsprev month Year-to-date  Current year (%)
1. Tourism - general : :
Int. Tourist Arrivals - -
@ UNWTO Jun 5% A 65% X_
2. Accommodation =
@ Occupancy Rates - STR Aug a7 % 40 %
‘_f‘l\ Hotel Searches - Sojern Sep -48 % v -46 % —\/\
Hotel Bookings - Sojern Sep 47 % -46 % _\/—-'—*
Short-term rentals -
i) Au -26 % 6%
AirDNA va e —\,_/\
3. Air transport + . "
Seat capacity - domestic - e
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@ ICAO w9 - \/
Seat capacity - ) ea e
International - ICAQ Aug s - -60%
78 Actual Air Reservations - . om e
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Figure 1: Overall Impacts of the COVID-19 Pandemic on Global Tourism (Source: UNWTO)
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Figure B2. International tourist arrivals (thousands)
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Figure 2: Comparison of the Number of International Tourists in 2020 vs 2019 (Source: The World Bank)

Figure B3. Monthly change in international tourism by region(%o)
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Figure 3: YoY Changes in International Tourism Industries of Various Regions (Source: The World Bank)

As the pandemic is evolving disparately around the world, the pace of recovery in
international tourism markets is constrained by the weaknesses of different countries in
epidemic control. The comparison of epidemic data of major tourism countries published by
the World Health Organization shows that, the development process of the epidemic can be
roughly divided into three types (Table 1), including: China and other countries that took strict
control measures immediately upon its outbreak. In these countries, the peak of the epidemic
occurred before April, including Thailand, Germany and Italy; India and other countries that failed
to take control measures in time. In these countries, the peak of the epidemic occurred after
July, including Mexico, the Philippines and the United States; and France and other countries
that relaxed travel restrictions too early and suffered from a second wave of infection. In these
countries, the peak of the epidemic occurred at two times, including the United Kingdom,
Australia, Austria and Japan. According to UNWTO, COVID-19 cut the number of global inbound
tourists to minus 50 percent in H1 2020. The Asia-Pacific region was among the most affected
regions, with a decline of 72%, followed by Europe, the Middle East, America and Africa. From
January to August, the global hotel occupancy rate was 40%, of which Africa was the lowest at
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28%. From January to September, global hotel orders fell by 46% on a year-on-year basis (Figure
4). As of June, European countries including France, the United Kingdom and Germany, Asian
countries including Japan, South Korea and India, as well as Oceanian countries including New
Zealand and Australia have made cautious attempts to lift border controls by stages. At present,
the COVID-19 pandemic has evolved into an international event. Whether the international
tourism market can fully recover depends on the shortest board of epidemic control.

Table 1: Development Stage of the COVID-19 Pandemic in Major Countries

(Sl Cumulative New cases in the Cumulative Stages of epidemic
confirmed cases last 24 hours deaths development
U.Ss. 7,471,688 52,458 210,338 Control stage
China 91,252 40 4,746 Control stage
Germany 314,660 4,516 9,589 Control stage
UK. 561,819 17,540 42,592 Rebound stage
India 6,906,151 70,496 106,490 Control stage
Japan 87,639 619 1,616 Control stage
Italy 338,398 4,458 36,083 Control stage
France 644,573 18,071 32,287 Rebound stage
Mexico 774,020 4,462 80,083 Control stage
Australia 27,206 24 897 Control stage
Spain 848,324 12,423 32,688 Control stage
South Korea 24,476 54 428 Control stage

Notes: Source: WHO; Deadline: October 10, 2020

The impact of COVID-19 on the World' s Major Tourist Countries in 2020
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Figure 4: Impacts of the COVID-19 Pandemic on Major Tourism Countries in the World in 2020 (Source: UNWTO)
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The Chinese outbound tourism market was on the decline, significantly affecting the prosperity
of the international tourism economy. COVID-19 has caused a sharp drop in Chinese outbound
tourism market. The tourism market of many countries in the Asia-Pacific region presents
an obvious tendency of over dependence on China, with local airlines, travel agencies,
accommodation, catering, car rental services and other industries relying heavily on the
consumption expenditures of Chinese tourists. The COVID-19 pandemic resulted in a slump
in Chinese tourists, making it difficult for local tourism industry to survive, and many travel
agencies, hotels, and restaurants fell into business dilemmas. Major destinations including
Macau Special Administrative Region of China, Thailand, Japan, and South Korea have been
hit hard. Statistics show that due to the outbreak of COVID-19 in 2020, the number of inbound
tourists to Macau Special Administrative Region of China dropped sharply from 2.85 million
in January to 210,000 in March, a decline of over 90%. According to the projections of the
Tourism Authority of Thailand (TAT), COVID-19 could reduce the number of Chinese tourists
visiting Thailand by 60% this year. NHK WORLD-JAPAN reported on April 16 , Japan’s tourism
industry was hit hard by the epidemic, evidenced by a YoY decline of 44% in the consumption
of Chinese tourists, amounting to JPY 234.8 billion (approximately RMB 15.4 billion). According
to the Jeju Tourism Association, from February 1 to March 1, there were only 4,355 Chinese
tourists visiting Jeju Island in South Korea, down 94% year on year.

2. Steady Recovery

Domestic tourism of major countries is entering a new stage of resumption of work and
production to varying degrees. COVID-19 has posed different impacts on the tourism industry of
various countries in the world, triggering different responses to the epidemic as well. However,
since June, we have seen various countries move to a steady resumption of work and production
to varying degrees (Figure 5). China’s tourism economy, supported by its domestic super market,
has entered a new stage of all-round resumption of work and production under the normal
epidemic control. During the eight-day holiday of National Day and Mid-Autumn Festival, China
alone received 637 million domestic tourists, a year-on-year recovery of 79.0% on a comparable
basis. The tourism revenue of RMB 466.56 billion was achieved, a year-on-year recovery of 69.9%
on a comparable basis. Compared with the Dragon Boat Festival holiday, the recovery progress
has increased by 28% and 39%, respectively, sending a signal that the fundamentals of China’s
tourism economic growth amid stability are further consolidated. Many hotels in Hallstatt, a tourist
town in Austria, have reopened since mid-June, and the number of reservations has continued
to increase, ushering in a shortage of hotel guest rooms and parking lots. In addition to local
tourists, the tourists from neighboring countries such as Germany and Hungary also occupied an
increasing proportion. The total number of tourists visiting some destinations in France in summer
has increased from last year, with some places reporting a growth rate of more than 10%. In
Malaysia, the total room reservations in June increased by nearly 190% compared to 2019.
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Year.on-Year Change in the Number of Global Inbound Year-on-Year Change in the Number of Seats on Domestic
Tourists in the First Half of 2020 Flights from January to August, 2020
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Figure 5: Impacts of the COVID-19 Pandemic on Tourism in Various Regions around the World (Source: UNWTO)

3. Industry Self-rescue

From the very beginning, the tourism industry has been at the forefront of this battle
against COVID-19. The effectively blocking of virus transmission and spread due to tourism
activities was at the cost of huge losses incurred to travel agencies, OTA, hotels, scenic spots,
shopping malls and other tourism companies that also undertook unprecedented financial and
employment pressure. Traditional travel agencies such as China Tourism Group, Caissa, HCG
International Travel Group, U-TOUR, CGZL, Spring Tour, and online travel operators represented
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by Trip, Meituan, Fliggy, TravelGo, Tuniu, etc., responded to the call of the state in the fastest
gesture to launch subscription cancellation services with full refunds, in spite of business
shutdown and enormous losses. Corporate customer service staff insisted on working overtime
to provide unsubscription services for customers. People enjoying free unsubscription services
expanded from confirmed cases, accompanying travelers to various personnel. All categories
of online orders and products can be cancelled through manual operations to later online self-
service. In this fight, the majority of tourism companies have taken the initiative to bear pressure,
deepening tourists’ recognition of the government’s emergency decision-making and the quality
of tourism services. Many hotel groups and sharing accommodation platforms such as BTG
HOMEINNS Hotels Group, WeHotel, Plateno, Tujia, Sweetome Group, Huazhu, Airbnb and
Dossen provided tourists with free reservation cancellation guarantees and free accommodation
for medical staff in Wuhan. Meituan Hotels launched accommodation services to facilitate
resumption of work in cooperation with several hotels including Huazhu, Home Inn and Plateno
so that people who returned to work can live securely without worrying about the virus. Many
airlines including Spring Airlines transported rescue supplies on their flights free of charge during
the epidemic. Many Chinese team leaders and tour guides in foreign countries participated in
fund-raising activities, and transported scarce supplies such as masks and safety goggles from
abroad. In assisting tourists to change their itinerary, our tourism companies have upheld the
industry values of “visitor first, sincere service”, delivering positive industry energy online.

Enterprises actively worked with each other to survive the crisis, gathering self-repair and
R&D innovation momentum. To echo the initiative of associations and chambers of commerce,
upstream and downstream enterprises and partners also launched mutual assistance actions
across the industry, which received support from tourism groups. To help 7,500 affiliated hotels
prevail over difficulties, Jin Jiang International (Holdings) Co., Ltd. raised the assistance funds
of RMB 3.5 billion. The practical measures included providing them with liquidity support loans
and material procurement loans at an interest rate of less than 4.5%, as well as reduction and
exemption of initial fees and management fees. China Tourism Group launched new services
such as “online bus mall (HKCTSBUS)” and online booking of duty-free goods. From January
27 to February 13, 2020, the online sales of the duty-free shopping mall in Sanya recorded a
cumulative growth of 92% YoY. In addition to providing tourists with order refund and change
services free of charge, China Lingnan Group also launched safe take-out services to deliver
delicious dishes cooked by famous chefs for residents on request through Lingnan Hotels and
CGZL ECWALK platforms. Trip.com Group established a guarantee fund of RMB 100 million
against major disasters to share with its suppliers and partners the loss of order refund and
change services free of charge. The online platforms represented by TravelGo took the initiative
to expand their e-commerce retail business. China Eastern, Spring Airlines, Juneyao Air, China
Express, Chongqging Airlines, and Sichuan Airlines, among others, took the traffic demand of
orderly resumption of work and production across China as an opportunity to actively launch
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charter services with flexible prices. The cultural and tourism industries provided diverse
digital cultural products to meet people’s online entertainment needs during the epidemic. The
National Cultural Heritage Administration temporarily opened more online exhibitions on its
website “Online Exhibition of the Museum” and presented them through new media and VR
technologies. During the epidemic, a total of more than 2,000 online exhibitions were organized
by museums across the country. The China Audio-video and Digital Publishing Association
launched an initiative to call for digital reading enterprises to open selected resources for users
free of charge, participated in by dozens of enterprises including China Literature Limited and
Himalaya. Multiple films such as Lost in Russia were released online for free on TouTiao and
other platforms, changing the original mode of cinema screening and meeting people’s online
cultural needs during the epidemic.

4. Response Actions Taken by the Government

Carry out effective policy research, trend judgment, data support and information release.
The Chinese government organized professional institutions to carry out special research
and professional calculations, as well as professional statistics, calculations and evaluations
in a timely manner, with an aim to avoid industry-wide panic through scientific assessment
on the impact of COVID-19. Taking the seven-day Spring Festival holiday as an example,
the organized group and tourist activities other than visiting relatives and friends were greatly
reduced and even totally ceased. However, group tourists, independent tourists and the tourists
visiting relatives and friends who arrived at destinations before the festival also created basic
consumption of dining, accommodation, shopping, communications, etc. The France Tourism
Commission regularly convened meetings to provide support for the industry. The Austrian
Ministry of Agriculture, Regions and Tourism organized close discussions with the current
situation and countermeasures with personnel related to the tourism industry. Singapore
established a special team for tourism recovery to converge the forces of representatives from
travel agencies, tour guides, airlines, hotels, etc. in various departments and industries. South
Korea regularly held videoconferencing with tourism departments and enterprises to assess the
current crisis faced by the industry and explore the countermeasures. Thailand implemented a
big data storage system development project. Germany set up a special epidemic navigation
website to feed tourism practitioners with the updated news and advice. The Ministry of Tourism
(Greece) required the Crisis Management Committee to quickly respond to this crisis, so as to
reduce potential destructions imposed by the epidemic on the tourism industry, protect tourists
and resume their confidence. UNWTO set up the Global Tourism Crisis Committee (GTCC) to
cope with the tourism development crisis caused by the epidemic.

A series of fiscal and monetary reliefs and incentives have been issued. To help enterprises
survive this crisis, the Chinese government unveiled many favorable policies such as labor
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costs reduction, reduction and exemption of tax, rent and energy cost and provision of
financing support, and returned the service quality guarantee deposits to travel agencies for
easing their cash flow pressure. Norway reduced the value-added tax on passenger transport,
accommodation, cultural activities and scenic spots from 12% to 8%, which will be still valid
before October 31. Germany also introduced the value-added tax reduction and exemption
policy for the tourism and leisure industry. Turkey directly reduced the value-added tax on
domestic flights from 18% to 1% within three months. Iran, Malaysia, Singapore and South
Korea implemented the deferred tax policy for airlines, hotels and catering enterprises. Egypt
also introduced the deferred tax policy for tourism and hotel enterprises, and exempted the rent
of all operators in the markets and restaurants around historical sites before the tourism industry
starts to recover. The Central Bank of Egypt provided low-interest loans to companies that
were still paying employee salaries during this epidemic. Colombia reduced the value-added
tax rate on all air tickets to less than 5%, while the Ministry of Commerce, Industry and Tourism
increased the line of credit to help tourism enterprises address the shortage of cash flows.
Australia waived several flight and passenger-related expenses for the aviation industry. Fiji
announced a new hotel investment incentive program. Italy and New Zealand provided financial
support for state-owned airlines. Russia also deferred the tax payment of tourism and aviation
enterprises. Singapore lowered the airport charges. Africa provided additional funds for SMEs in
the tourism industry. All tourism enterprises in Austria can apply for suspension of repayment in
2020 regarding the loans made before the outbreak of COVID-19.

Provide professional training on sustainable employment and issue favorable policies in this
regard. China launched a care guarantee plan for offline stores through online OTA operation
platforms, which supported offline stores, reduced their burden and preserved their strength
by reducing store management fees, extending the contracting task limit, and implementing
training promotion plans. To make full use of the period of business suspension, some scenic
spots formulated internal improvement plans, and organized online training, communication and
learning activities to improve employees’ professional knowledge and skills, and their capabilities
of crisis management and emergency management. In Bulgaria, the government provided
insurance premium subsidies for the employees of hotels, restaurants, travel agencies and
contractors. In Greece, workers whose labor contracts expired during the epidemic can receive
subsidies, and their social insurance and medical expenses were borne by the government. Iltaly
introduced a policy allowing tourism and cultural industries to defer the payment of withholding
taxes as well as social security and welfare fees. Japan increased employment subsidies to
prevent the employment rate from dropping. Cambodia organized re-employment trainings
for people who lost their jobs, and paid 20% of the minimum wage for employees in hotels,
guesthouses, restaurants and travel agencies. Spain curbed the occurrence of temporary
collective layoffs and supported enterprises to extend the term of workers’ contracts. Sweden
reduced short-term layoffs by providing wage subsidies for employers. The Israel Ministry of
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Tourism opened online courses and professional seminars to enhance people’s employment
capital, especially for hotels, travel agencies, tour guides and other tourism professionals. The
Egyptian Hotel Association trained hotel staff on the Guidelines for Epidemic Prevention and
Control issued by WHO, so as to promote epidemic prevention and control in an effective way.

A package plan for restart of the tourism industry and resumption of domestic tourism
activities has been released at the right time. Since mid-May, some countries have begun
to announce the restart of tourism and promote the recovery of domestic tourism activities by
relaxing travel restrictions. As of September, more than 50% of global destinations had begun
to relax travel restrictions, of which advanced economies and emerging economies accounted
for 79% and 47%, respectively. China relaxed the travel restrictions by stages, that’s, opening
intra-provincial tourism activities at first, and then inter-provincial tourism activities after the
epidemic was brought under effective control. The traffic restrictions on scenic spots were also
gradually increasing, from initial 30% to 75% during the National Day holiday. Europe, Asia
and Pacific Island countries also started to take actions for tourism recovery, New Zealand and
Australia opened a “travel bubble” plan for travels between the two sides. The Spanish Tourism
and the Institute of Spain for Tourist Services established a safe travel certification system
which is certified by the Ministry of Health. The Ministry of Health can issue a series of epidemic
prevention guidelines through this system, thereby reducing the virus spread in hotels, golf
courses, camping, and travel agencies, and other areas of the industry. On the market front, the
governments of Italy, Iceland and South Korea issued domestic travel cash coupons. Singapore
funded a market cooperation project to speed up digital transformation of the tourism industry,
mainly providing online trainings for tourism practitioners. Egypt reduced or exempted tickets for
scenic spots, as well as the visa fees for entry.

Continue to improve the governance system and governance capabilities in the tourism
sector. In response to the sudden impacts of COVID-19 on the economy, most countries around
the world have implemented loose economic stimulus policies (including fiscal and monetary
measures), as well as employment support and other measures in the package plan, which
includes reduction or deferral of value-added tax and personal income tax, and emergency
financial assistance. Out of 220 countries and regions involved in the survey of UNWTO, 167
countries were reported to adopt special measures to deal with the impacts brought by the
epidemic; 144 countries implemented fiscal and monetary policies; and 100 countries put in
place specific policies for employment support and training. Compared with countries in the
America and the Middle East, Asian, African and European countries have taken more active
response measures. The PHEIC warning mechanism proposed by the World Health Organization
(WHO) after SARS has been activated six times in the past 15 years, including for this COVID-19
pandemic. Many countries including China have scored an important victory in promoting
normal epidemic prevention and control through continuous improvement of the governance
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system and governance capabilities in the tourism sector during the epidemic. China has,
under the unified leadership of the central government, scientifically evaluated the impacts of
COVID-19 on the market and industry, fully drawn on international and domestic experience in
the past, made scientific judgments and organized calm responses based on three development
stages of the outbreak, mid-late and post-epidemic periods. China’s central government as
well as NDRC, MIIT, Ministry of Commerce, Ministry of Finance, and financial departments have
successively introduced many policies, with more policies to stabilize employment, the market,
and expectations underway. Local governments at all levels have also issued many preferential
policies such as tax reduction and exemption, incentives and subsidies, debt extension, more
investment, and the resumption of work and production, while scientifically analyzing increased
return trips, growing national leisure demand, and increasing pressure on corporate finance and
employee employment. Breakthrough achievements have been made by introducing policies
to support enterprises and implementing discretionary and precision regulation to guide the
industry-wide self-help campaign through mutual assistance.
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Il. What is Happening Now Bid Farewell to the
Darkest Moment,March towards a Bright Future

1. The Confidence in Tourism Consumption is Recovering

The advancement of vaccine R&D and the correct application of public health measures have
alleviated the epidemic and gradually recovered the confidence in tourism consumption. As
of September 2020, 53% of destination countries had cautiously relaxed travel restrictions
to reduce the huge economic loss and lower the unemployment rate caused by travel bans.
According to data from the China Tourism Academy (Data Center of the Ministry of Culture
and Tourism), in eight-days National Day and Mid-Autumn Festival, the average travel radius
of tourists reached 213.0 kilometers, and the average recreation radius at the destination
reached 14.2 kilometers, an increase of more than 56% from the Labor Day and Dragon Boat
Festival holidays; A total of 35.8% tourists visited the destinations where the epidemic had been
effectively controlled, and selected intra-provincial or short-distance tourism routes instead of
domestic medium- and long-term ones. The proportion of inter-provincial travel was 29.1%, and
the proportion of tourists travelling within 300 kilometers was 83.5%. Many people had two short
trips and visited local leisure scenic spots for multiple times after returning in the middle of the
holiday; A total of 85.0% tourists participated in various cultural and leisure activities, of which
41.8%, 40.5% and 27.1% visited historical and cultural blocks, museums, and art galleries,
respectively. From October 1-8, a total of 156,300 tourists visited Macau Special Administrative
Region of China, of which tourists from the mainland accounted for more than 93%, greatly
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injecting vigor into the Macau Special Administrative Region of China tourism market. According
to the latest data of Tripadvisor in September 2020, the weekly bookings of domestic hotels in
20 countries had exceeded the level in 2019 (Figure 6).

2. New Drivers for Industrial Innovation Momentum are Forming

Tourism is still one of the preferred sectors with the greatest investment value. At 2020
Tourism Investment and Financing Conference specially set up by the China International Fair
for Trade Services, the total amount of contracts signed reached RMB 15.71 billion. Lindblad,
an expedition cruise company in the United States has obtained the financing of USD 85 million
in the form of convertible preference shares. Howzat Partners, a European venture capital
institution, has recently planned to raise USD 120 million (EUR 1 billion) to invest in more tourism
and digital startup companies. KKday, a destination tourism e-commerce platform, has obtained
the C-round financing of USD 75 million. The lead investor Cool Japan Fund (CJF) was mainly
funded by the Japanese government, aimed at boosting the demand and development of
products and services in Japan. Fly Now Pay Later, a tourism and fintech startup, obtained the
A-round equity and debt financing of EUR 39.2 million. Airwallex, a global cross-border payment
platform, has completed the financing in the D+ round, in which Alibaba Entrepreneurs Fund
was introduced as a new investor. Intel acquiredMoovit, an Israeli travel App, with USD 900
million. Integrating the functions of journey planning, bus routes, and travel reminders, this App
has deployed its autonomous driving technology on approximately 60 million cars.

The development of science and technology brings diverse innovative tourism experience
modes. Amazon launched Amazon Explore, a virtual travel experience service, allowing users to
learn and explore latest news through video interactions via live broadcast. Some projects also
support direct shopping and the experience projects include sightseeing in Mexico City, walking
in Prague’s Old Town, personalized store guide, and guidelines for making Japanese sushi.
Klook is cooperating with the Tourism Authority of Thailand (TAT) to carry out “Amazing Thailand
Safety and Health Administration: SHA” certification to prepare well for the restart of the tourism
industry and enhance tourists’ sense of safety when visiting Thailand after the epidemic. The
German National Tourist Board (GNTB) and Baidu Zhidao took a lead in launching a recovery
plan. Baidu Zhidao launched the “Knowledge and Action Plan”, and carried out activities in
cooperation with Germany under the theme of “Comprehensive Knowledge for Traveling in
Germany” and by means of digital promotion to jointly create a diversified interactive Q&A
ecosystem. Google is working with chain hotels on introducing Nest Hub smart displays and
Google Assistant into guest rooms.

Characteristic culture catalyzes the innovation in tourism business formats. Based on in-
depth exploration of own unique cultures, the ministries of culture and tourism of various
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countries have shown a good integration trend, giving birth to many tourism industry forms. In
2019, in the League of legends S9 global finals in Paris, 50,000 visitors watched the e-sports
competition onsite. Its popularity was comparable to that of the FIFA World Cup. In 2019, the
German National Tourist Board (GNTB) launched the “Bauhaus 100” theme jointly with Bauhaus
University Federation, under which the rooms in Bauhaus Universitdt Weimar were created
through virtual technology, providing online visitors with immersive experience and allowing
them to pay tribute to classics from the perspective of cultural tourism. In order to help foreign
tourists experience local unique history and culture in depth, Australia launched multiple “city
walking tours” such as the “2-hour walking tour across Fremantle”, along which the tourists can
visit prisons in colonial Australia and the famous local Fremantle market.

Market entities are actively exploring the way of transformation and upgrading. As epidemic
prevention and control gets normal gradually, many tourism practitioners started to explore the
ways of recovery and industry transformation and upgrading. Recently, on Mafengwo.cn, a
Chinese tourism social sharing website, the “GoEuGo” Chinese tour group has become favored
on the live broadcast channel. It selects a tourist destination in Europe and accompanies tourists
to enjoy the exotic beautiful scenery and learn about local culture and customs through “cloud
tourism”. The themes launched include “Interpreting Paris with Da Vinci Code”, “Wandering
along the Xiaoxiang Street on No.1 Avenue in Budapest”, “Little Rome in the United Kingdom-
-Hot Spring Resort Bath”. Swiss hotels launched special offers, with the room rates even
about 70% cheaper than the pre-epidemic level. Residents in European countries also took
the initiative to explore the ways of making a living, and many businesses introduced the mode
of dining in “outdoor food stalls”. Japan Airlines provided sightseeing flight services through
passenger aircraft on international routes taking off and landing from Narita International
Airport. The passengers can not only watch the sunset and starry sky, but also taste the in-flight
package of the Hawaii route. French local tourism companies successively opened multiple live
courses on tea culture, intangible cultural heritages, etc., to attract traditional culture fans, and
co-hosted online tour guide training courses entitled “360 Cultural Space”.

3. Policy Support Starts to Take Effect

The integrated development of cities and tourism becomes increasingly prominent. In order
to deliver better travel experiences to tourists and enhance the satisfaction of tourists traveling in
their own countries, various countries have made plans for tourism-related services and facilities
in the long term. According to Beijing’s Urban Master Plan, Beijing will be built into a harmonious
and livable city that provides more convenient services as well as more comfortable and more
beautiful environments, an ecological city surrounded by blue sky, clear water and forests, and a
center for international communication that demonstrates cultural confidence. The latest goal set
in the plan for the development of Greater London is to develop London into a level higher than
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any other cities in the world and build it into a world’s leading city that can increase development
opportunities for citizens and businesses, provide beautiful environments and comfortable
living conditions, and help address various challenges, especially climate change facing the
21st century by 2036. On June 6, 2019, the German cabinet adopted the Overall Planning
for the Urban Natural System proposed by Ms. Svenja Schulze, German Federal Minister for
the Environment. This Planning seeks to protect species and biodiversity in cities, reduce the
negative impacts of climate change and ultimately improve the quality of people’s life. The
Federal Government will support municipal authorities in integrating nature and green spaces
into the urban landscape. The Federal Government hopes to build more natural landscapes in
urban parks, sports facilities, cemeteries, private courtyards, urban forests, streams and rivers,
as well as the buildings around urban centers.

The conditions to support road traffic facilities and other infrastructure are being further
consolidated. Major tourist countries in the world have, based on the high-quality development
of own tourism industries, vigorously optimized and upgraded own road and transportation
facilities for the convenience of tourists. China’s mid- and long-term railway network planning
aims to build a railway network of 175,000 kilometers by 2025, including high-speed railways
of about 38,000 kilometers, and basically realize connectivity both internally and externally,
build smooth inter-regional roads, connect high-speed rails between provincial capitals, quick
access to cities and basic coverage of counties by 2030. The German Transport Development
Planning (2030) proposes to build a sustainable transport network and support 1,000 urgent
priority projects in the area of transport infrastructure construction with EUR 269.6 billion. Some
tourist countries give priority to the development of maritime and air transportation based
on own actual conditions. The United Kingdom issued the Maritime Strategy 2050, which
is aimed at deploying and applying unmanned navigation systems, Al, robots, sensors and
other technologies in the shipping industry within 15-30 years, and playing a leading role in the
formulation of the international unmanned ship regulatory framework. The French government
has pledged to invest EUR 1.5 billion annually in the next five years to advance the R&D
progress in the aviation industry.

The education system is transmitting an indispensable professional team for the tourism
industry. As of 2020, about 1,032 universities as well as vocational and technical colleges
in China have opened tourism majors, mainly including the following 10 categories: tourism
management, hotel management, foreign tourism, and historical and cultural tourism. They are
committed to training senior management talents and professional technical talents. The Japan
National Tourism Organization (JNTO) launched a brand-new e-learning platform for travel
agencies. By providing a complete set of online trainings and participation tools, this platform
helps to ensure that learners acquire and retain knowledge in a “happy, participatory and more
effective way”. This training course allows users to explore and learn about Japanese food,
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lifestyles, traditions, sceneries, and sightseeing scenic spots, and view future cities of Japan.

Financial support, visa optimization, travel subsidies and other policy supports are taking
effect. Since the outbreak began on a global scale, the governments of various countries have
implemented multiple measures to support the tourism industry severely hit by the epidemic.
Provide financial support: In May 2020, the French government implemented an assistance
plan totaling EUR 18 billion to support the tourism industry hit hard by COVID-19, including
direct public investment of EUR 1.3 billion, government-guaranteed loans to tourism enterprises,
and extension of the “Solidarity Fund”; the Italian government approved an economic stimulus
package of EUR 55 billion in May, of which EUR 4 billion will be used for stimulating tourism
development, and EUR 1 billion for cultural industries. Under this financial support, a large
number of taxes, rent and loan reduction and exemption measures will be released to power
the recovery of hotels, restaurants, travel agencies, theaters and movies. Relax restrictions on
tourist visa: In September 2020, the Thai government implemented a special tourist visa mode
to receive foreign tourists. In this mode, the visa is for 90 days and can be extended twice for
a total of 270 days; from October 19, Singapore officially resumed the travel visa application
that had been suspended for nearly half a year, and implemented special travel arrangements
with Australia, Brunei, China, Japan, Malaysia, New Zealand, South Korea, Vietham and
other countries/regions on the premise of safeguarding public health. Issue travel allowances
and vouchers: In September 2020, the Tokyo Metropolitan Government (TMG) announced a
cooperation plan with the “Go To Travel” shopping support project of the Japanese government.
According to the plan, the residents in Tokyo can receive a subsidy of JPY 5,000 per night
for local stay and sightseeing, and a subsidy of JPY 2,500 for a one-day round-trip tour; the
Romanian government issued the travel vouchers of USD 353 to employees; Australia issued
the travel vouchers for tourists to spend only one dollar to stay in some hotels for one night.

4. A New Pattern of International Cooperation is Taking Shape

As the industry hit hardest by the epidemic, the tourism industry has a cascading effect on other
industries. Taking Europe as an example, the disappearance of every job in the tourism industry
corresponds to the loss of 2 to 3.5 jobs throughout the economy. Governments are increasingly
aware of the important role played by tourism in the entire economy. Since the outbreak,
the tourism sector around the world as well as the governments, industry and society have
been working together for the prosperity and revitalization of the tourism industry. The global
tourism industry is uniting as one in an unprecedented manner. Many representative meetings
including the World Conference on Tourism Cooperation and Development organized by the
China International Fair for Trade Services, the 2021-2022 Tourism Cooperation Joint Action
Plan reached among the member states of the SCO, and the G20 Tourism Ministers Meeting
were convoked to discuss joint responses to the epidemic and provide strong support for the
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development of the tourism industry. The United Nations World Tourism Organization unveiled
a targeted action guideline in April to facilitate the reopening of the global tourism industry
in a safe, seamless and responsible manner. The World Travel and Tourism Council signed a
Safe Travel Agreement with large tourism companies, the Airports Council International, the
Cruise Lines International Association, the International Air Transport Association and other
organizations, and submitted the specific plans for the restart of international travel to the G20
Tourism Ministers Meeting. The Asia-Pacific Tourism Association announced to launch a crisis
resource center and a barometer of tourism recovery. The World Tourism Alliance released a
collection of 100 cases of poverty alleviation through tourism, which provided smart solutions to
the world’s tourism poverty alleviation. The World Tourism Cities Federation joined hands with
10 international organizations and top tourism exhibitions to organize the World Conference
on Tourism Cooperation and Development, and support the recovery of global urban tourism
industries through strategy and trend analysis.

Governments around the world have adopted common and reciprocal measures to maintain
the bottom line of the tourism industry and boost its development. Through close international
cooperation between governments and enterprises, the ability of the tourism industry to cope
with major international public security events has been fully improved. The significant role
played by governments in epidemic prevention and control is far greater than that in previous
international public crises. To help enterprises survive and prevent the employment rate from
dropping, local governments are implementing effective interventions (tax cuts, subsidies,
deferred tax payment, etc.). When the epidemic gets worse, the governments will also
implement strict travel restrictions and require some enterprises to suspend business. Some
airlines and airports have become state-controlled in this period. This crisis has increased
solidarity among various regions and countries in the world. Taking the European Union as an
example, on May 18, 2020, France and Germany jointly initiated an initiative calling for European
countries to jointly curb the virus spread, and proposed to establish a European recovery fund
for cooperation and growth. In addition to carrying out medical cooperation, they also helped
tourists stranded outside Europe to return home smoothly, and allowed for necessary personnel
flows between EU countries.

Looking back, the development of tourism has been accompanied by crisis, but it can always
recover after a setback. Every successful response is an accumulation of experience, which
in turn drives growth of the tourism industry. The tourism revenues and the number of tourists
temporarily reduced due to Covid-19 are gradually recovering with effective control of the
epidemic. In response to Covid-19, all stakeholders in the tourism industry had to make
changes in the new context. Besides, such changes are irreversible. We should rise up to new
transformations and challenges with a brand-new mindset.
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lll. What is Coming Soon:
Market Changes and Industry Restructuring

1. Growing Demands and Changing Market

People’s yearning for a better travel life and cultural leisure will become more prominent in the
future. The tourism demands are only temporarily suppressed, but never disappear. One point
we should notice is that people’s travel demands are changing. Considering own safety, people
are selecting individual tours instead of group tours, and preferring personalized customized
tours and self-driving tours than standardized tourism products. A special survey conducted by
China Tourism Academy (Data Center of the Ministry of Culture and Tourism) among urban and
rural residents shows that, the majority of respondents said that the epidemic “may rebound,
but it’s generally controllable”, while a small number of respondents worried that “the situation
is not yet under full control and is still tense”. In terms of “attitudes and views on tourism after
the epidemic”, 71.5% of the respondents said they would travel after the epidemic is over and
no cases have been confirmed for a long time, 20.7% said they would travel immediately after
the epidemic was over, and 7.8% said they were less willing or indifferent to travel. A growing
number of people are confident that: The epidemic will eventually disappear, and the cancelled
travel plan will take place at better times.

General Secretary Xi proposed instructions during his visit to Yungang Grottoes in Datong
City, “The development of tourism must be based on protection and avoid excessive
commercialization. It shall be a process for people to perceive Chinese culture and enhance
cultural confidence. ” In the past, we travelled for “enjoying beautiful natural sceneries of
mountains and rivers”. Today, in addition to enjoying “beautiful sceneries”, we also want to feel
the “beautiful daily life” and deepen our “feelings for our country” in this process. This year,
Russia postponed all mass activities to celebrate the anniversary of the victory in World War I,
including military parade in Red Square. Some activities were organized online, with nearly 3
million people participating in the “Virtual parade”. The photos of veterans sent by the public
to organizers were displayed on the website. During National Day and Mid-Autumn Festival
holidays in China, the tours without shopping, high-star hotels, exclusive tour guides, exquisite
small group tours, etc. became the tourism keywords. The customized tourism developed
rapidly, showing a rapid growth momentum. According to the data from Tripadvisor, after the
epidemic, tourists are changing both psychologically and behaviorally. For example, they will
pay more attention to environmental hygiene, and be more willing to take a self-driving tour and
go outdoors with good folklore and environment. The 1-meter social distancing makes some
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outdoor activities and natural scenic spots more favored, such as hiking and leisure activities at
beach. (See Figure 7). According to the data on Mafengwo.cn, the orders for customized tours
rose significantly during the festival, a YoY increase of 24%. Many Chinese tourists visited Inner
Mongolia, Yunnan and western Provinces by self-driving for long trips.
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Figure 7: Tourist Search Hot Words on Tripadvisor Website

2. Innovation in Business Model and Restructuring of Industrial Pattern

In response to the COVID-19 outbreak, the tourism industry has to enter transformation and
upgrading. For example, the forms of wine making experience, museum visits, sports events,
indoor dining and entertainment, etc., should be redesigned to serve smaller tourism groups.
More outdoor activities and individual experience should be provided and the requirements
of strict social distancing should be followed. To meet new standards, tourism enterprises
have upgraded their cleaning procedures and provided relevant trainings for their employees.
Tourism practitioners can also make preliminary judgments on suspected cases during travel,
keep the tourism group in harmony and order, and supervise the interaction of tourists to
contain group transmission. Contactless services are provided in restaurants, hotels, airports
and public space. Tourists can perform the operations of hotel check-in, check-out, door
opening, mobile payment, reservations, etc. through mobile apps, including self-service enquiry
service machines, in-house entertainment facilities and online shopping of destinations, robots
(reception, meal delivery, tour guides in museums, etc.), entertainment and shopping pushed
by artificial intelligence websites, online chat services, digital payments (e-wallets and e-credit
cards), etc. Moreover, public places such as movie theaters, airports, shopping malls, museums,
restaurants and hotels need to protect the safety of the audience more effectively through new
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technologies and methods, and increase disinfection facilities and disinfectants. The robots are
used more widely to replace some routine jobs. This sets higher requirements for the cultural
quality of tourism practitioners. The problem of excessive tourism will be alleviated, and the
quality of tourism will be improved with the popularization of booking tours.

Although a part of tourism enterprises closed down due to epidemic pressure, many tourism
enterprises survived this crisis, and there are also new start-ups in the tourism sector. The
tourism industry experiencing double baptism of the epidemic and market, will inevitably usher
in the restructuring of its industrial pattern. Traditional industries need to seek modernization
development, and large industries need to continuously enhance own strength. Hoshino Resorts
TOMAMU, a Japanese hotel group, announced on October 13, as the global economy is
recovering from the epidemic and tourism demands are surging, it will develop hotel business
in China in the spring of 2021 and open a hotel resort in east Zhejiang. In October 2020, Air
Canada has reached a deal with Transat A.T. Inc., an international travel operator, to acquire all
issued and outstanding shares of Transat and merge it into Air Canada.

3. A Brand-New World Tourism Development System

The world economy and international tourism will enter a steady recovery stage after the
epidemic. Covid-19 is now causing high human losses around the world and serious impacts
on economic activity. According to the World Bank’s projections in October 2020, the global
economy may be cut by 4.4% in 2020, but China’s growth is forecast at 1.9%. China is the only
country without negative growth among the major economies, and referred to as “one branch
alone” by the United Nations in relevant coverage. The baseline scenario assumes, as the
epidemic subsides in H2 2020, the prevention and control measures can be phased out. In this
scenario, various countries will introduce policy support measures to help economic activities
return to normal, and the global economy is expected to grow by 5.4% on a QoQ basis in 2021
(see Table 2). According to the estimates of Oxford Economics, the global tourism industry is
expected to return to normal by 2023. As practical results have been made in global epidemic
control and the resumption of work and production, an increasing number of countries and
regions have adopted a more open attitude towards opening up cross-border tourism. In this
context, the global tourism industry will also recover steadily in next 2-3 years. International
organizations have advocated to resume international tourism activities in various forms,
promising to jointly promote the recovery of international tourism. In summary, no force can
hinder the communications and exchanges between people, neither the epidemic, nor other
factors. The fundamentals of sustained growth in international tourism will continue.
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Table 2: Economic Conditions and Forecasts of Major Regions and Countries in the World

Regions and Countries Growth l;ate GDPin 2022 GDPin 202‘1)

in 2019 (%) Growth rate (%) Growth rate (%)
World Output 2.8 -4.4 52
Eurozone 1.3 -8.3 52
Five ASEAN Countries 49 -3.4 6.2
L et
U.sS. 22 -4.3 3.1
Germany 0.6 -6.0 4.2
France 1.5 9.8 6.0
Italy 0.3 -10.6 5.2
Spain 2.0 -12.8 7.2
Japan 0.7 -53 23
UK. 1.5 -9.8 5.9
Canada 1.7 -7.1 52
China 6.1 1.9 8.2
India 42 -10.3 8.8

Notes: The data are from the International Monetary Fund (IMF)

A community of sustainable tourism development is taking shape. Going forward, the tourism
industry will change its previous look of high market-orientation and domination by private
enterprises, providing room for multilateral international organizations, governments, institutions
and other public sectors in the tourism industry to play a greater role. We will usher in a
brand new, ecological, and sustainable world tourism development system, which is also a
cooperation development system led by new ideas and shared by all countries. This system is a
result of common efforts of the public sector, private sector and social forces, and a community
formed to protect people’s tourism rights and drive sustainable development of the industry. The
community will bring the entire world together to solve the challenges faced by us in terms of
security, public health, environmental issues, technical research and development, etc. In recent
years, WTA has carried out a series of practices and international exchange activities centered
on the analysis of poverty alleviation cases through tourism, theoretical research, experience
publicity, etc., greatly advancing the global progress, industrial implantation and document
construction concerning poverty alleviation through tourism. As the epidemic prevention and
control gradually becomes normal, it’s necessary to exert the important role of WTO, WHO,
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UNWTO, WTA and other international organizations in the development of world tourism.
Governments at all levels in various countries should allocate more talents, funds, technologies
and other industrial elements required for promoting the development of the tourism industry.
It’s necessary to put more emphasis on international cooperation between travel agencies,
OTAs, hotels, scenic spots, railway companies, car rental companies and other market entities,
explore an international tourism cooperation model of “guiding market openness with travel
demands, promoting the improvement of infrastructure and public service systems with tourism
investment, and the sharing of modern business environments between the tourists and
communities”, and propel the institutionalized growth of new drivers for international tourism
strategic partnerships.
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IV. Policy and Action: Stay Confident and
Work towards the Same Goal of Building a
Community of Shared Future for World Tourism

Maintain confidence in development and speed up the building of a new pattern of tourism
development featuring mutual support at home and abroad. Given that we are still unclear
about how the global epidemic will evolve and the epidemic has not been effectively controlled,
it’s an urgent need to unlock strong domestic and foreign tourism market demands. We should
actively develop domestic tourism, make plans for inbound tourism as soon as possible, and do
a good job in promoting full resumption of work and production as well as the tourism recovery
of various regions on the premise of effective epidemic prevention and control. We should learn
from rapid tourism recovery in China, guide the consumption trends of short-distance tourism
such as surrounding tourism, village tourism, and self-driving tourism in a rational way and
continue to consolidate the foundation of the tourism markets of various countries, so that the
tourism can be deeply embedded in the daily life of people, instead of being far from people’s
life and the economic and social development system.

Adapt to the changing needs, and lead high-quality development of the tourism industry
by making good use of science and technology, cultural creativity and artistic fashion. The
development of tourism has been accompanied by crisis, but it can always recover after a
setback. Post-epidemic rejuvenation of the tourism market is not about simply returning to the
past, but about taking the initiative to make future plans. At present, new technologies such
as 5@, artificial intelligence, big data, unmanned driving, machine translation and contactless
services have fundamentally subverted the traditional way of tourism consumption, followed
by the traditional way of tourism services. We should fully stimulate the enthusiasm of market
players, take into account the technology application scenarios and business incubation
possibilities of market demands, and make strategic and technical reserves for the tourism
industry to do a good job in epidemic control and cope with mid- to long-term crises through
the empowerment of science and technology, cultural creativity, and artistic fashion and the
basic work of personnel training, product development and business development.

Summarize experience, sort out achievements and consolidate the foundation for mutual trust in
multilateral tourism cooperation. Faced with changes and an epidemic unseen in a century, we
should still stick closely to the theme of the times: peace and development. We should pay dual
attention to the two main lines of epidemic control and economic recovery, and summarize the
experience and achievements of various countries in responding to COVID-19 and promoting
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post-epidemic revitalization of tourism. We should establish tourism information cooperation and
sharing mechanisms between governments, industries and related institutions in various countries/
regions, and conduct in-depth and extensive experience exchanges and win-win cooperation
in policy and trend research, data support and information release, explore the experience of
international tourism cooperation in hedging the epidemic impacts and reviving the economy,
and further deepen international tourism cooperation in the fight against COVID-19, with a focus
on tourism cooperation among countries along the “Belt and Road” initiative.

Build consensus on development and provide ideological guidance and policy support for
prosperity and revitalization of the global tourism industry. Since the outbreak, the tourism sector
around the world as well as the governments, industry and society have been working together
for the prosperity and revitalization of the tourism industry. In such a more difficult period, the
important role of tourism is greatly highlighted. Countries represented by China have gradually
established a set of effective supporting systems from practicing the concept of tourism
business community, tourism administration community and tourism academic community in
response to the major public health event COVID-19. We should further call on governments,
and especially the departments of tourism, civil aviation, security inspection, immigration, border
control ports, epidemic prevention, etc., to enhance their support for the tourism industry and
market players, elaborate advanced ideas, concepts and wisdom of tourism development,
including but not limited to those of China, and build the consensus on future development of
the international tourism through concept innovation and thought guidance.

Facilitate free people-to-people exchanges and promote inclusive and sustainable development
of the global tourism industry. Tourism is regarded as a peaceful and ecological industry, as well
as an important force for promoting world peace and development. In the context of normal
epidemic prevention and control, what is needed more is a global perspective. At present,
tourists are willing to, enterprises are motivated to, communities have built up the consensus to,
and governments have the aspirations to cooperate with each other. We hope that the countries
around the world can eliminate travel barriers as many as possible in the spirit of openness,
innovation, mutual benefit and win-win result, and deepen tourism cooperation in various forms
and at different levels on the premise of ensuring safety, so as to create a freer, more convenient,
safer and more comfortable travel environment. We should further improve the satisfaction and
sense of gain among tourists, corporate employees and community residents, and pay more
attention to many key issues, including but not limited to environmental changes, protection
of women and children, rights and interests of vulnerable groups and animal welfare. Through
these efforts in addressing challenges, the tourism industry can be guided to a more prosperous
and sustainable future.
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Special Report:
The Progress, Achievements and Influence of
China’s Response to COVID-19

1. The progress

(1) At the initial stage after the outbreak: Stop providing group tours, close scenic spots
and enhance epidemic prevention and control.

In order to carry forward General Secretary Xi Jinping’s important instructions of “putting
people’s life safety and health first”, the Ministry of Culture and Tourism has, based on
scientific research and judgment on the relationship between the epidemic and tourism,
acted resolutely from the first day of the Spring Festival holiday and shift its work focus
from “guaranteeing supply and prospering the market” to “stopping providing group tours,
closing scenic spots and enhancing epidemic prevention and control”. The tourist attractions,
museums, cultural centers, theaters and other cultural and tourism venues were closed in
time, and the performances, foreign visits, group tours of travel agencies, public gathering
activities, and large-scale events in star hotels were suspended to effectively safeguard the
lives of people. The monitoring data show that the organized tourism activities were reduced
in response until all tourism activities were cancelled. The number of tourists visiting relatives
and friends also decreased by more than 76% year-on-year, and the radius of destination
activities continued to shrink to about 2 kilometers, cutting expected consumption by nearly
50%. The suspension of group tours has released a clear signal for the individual market,
achieving effective transmission. Without these decisive measures, nearly 500 million tourists
are expected to travel across China and the world before the Spring Festival, especially
including millions of outbound tourists and tens of millions of domestic tour groups. Such
a large number of mobile consumption and gathering activities makes it entirely possible to
bring about unpredictable spread of the epidemic.

Thanks to the understanding, recognition and common efforts of the tourism front, 94.25%
of the tourists during the Spring Festival expressed their understanding of the changes in
itineraries and the extraordinary measures taken by the government and the industry to
tackle this crisis. The China Tourism Academy (Data Center of the Ministry of Culture and
Tourism) conducted a continuous investigation on tourists’ mentality and behavior during the
epidemic via China’s tourism big data independent research platform. As the data show, the
policies related to culture and tourism responded to the public needs and received absolute
support. At the initial stage after the outbreak, most interviewees said they would take the
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initiative to participate in less outdoor and venue activities such as temple fairs, garden tours,
cinemas, museums, playgrounds, and Spring Festival gatherings. In addition to worrying
about own safety and the worsening of the epidemic, the national sentiments that “avoid
making trouble for our country” are also the main reason why most tourists cancel their trips.
It’s also found in the survey that most tourists held a positive and optimistic attitude about
the epidemic response and post-epidemic trend of the tourism industry, and expected more
complete epidemic response plans and more effective post-epidemic stimulus policies to be
released. When asked their “attitudes and opinions on tourism after the epidemic”, 71.5%
of the respondents said they would travel after the epidemic is over and no cases have been
confirmed for a long time, and 20.7% said they would travel immediately after the epidemic
was over. The understanding and recognition of most tourists for government decision-
making, especially the decisions on the tourism industry, laid a solid market foundation for a
steady drop and effective basement of tourism consumption and during the Spring Festival,
accumulating practical drivers for support during the epidemic and revitalization after the
epidemic.

(2) At the medium and later stages after the outbreak: Accumulate confidence, support
the industry, and promote orderly resumption of work.

As the macroeconomic policies issued by the development and reform, finance, finance,
commerce, culture and tourism departments, as well as the specific policies issued by local
governments start to take effect, tourism enterprises have begun to buffer from the initial
extreme pessimism and dark future. Their confidence has been restored, and a variety of
self-help and mutual assistance actions in many forms have been carried out. In terms of the
public opinions within the industry, more and more tourism groups, small and medium-sized
enterprises and start-ups are no longer blindly anxious, and put all hope in the governments’
assistance but start to assume common but differentiated responsibilities based on “self-
help by enterprises, mutual assistance across the industry, and government support”. The
goal of industrial policies issued in response to the epidemic is to focus on the supply side,
support the bottom line of converging the industry’s strength, and avoid mass bankruptcy
of tourism enterprises, large-scale unemployment of employees, and phenomenon-level
negative public opinions across the industry. In particular, we should prevent undue gaps and
avulsions between upstream and downstream enterprises in the industrial chain and related
organizations of the ecosystem. The central government and departments of development
and reform, industry and information technology, commerce, finance, and finance have
successively introduced, and will continue to introduce a series of policies to stabilize
employment, the market and expectations. The phased reduction and exemption of social
insurance premiums on enterprises, and the policy allowing for deferred payment of housing
provident funds by enterprises adopted at a State Council executive meeting makes market
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entities have a full sense of gain.

Local governments at all levels have also strengthened their support for the industries hit
hardest, from the aspects of tax reduction and exemption, incentives and subsidies, debt
extensions, capital expenditure expansion and resumption of work and production. How
the tourism administrative departments can coordinate major suppliers including overseas
airlines and local reception resources within the framework of laws, regulations and industry
practices, and guide enterprises to assume common and differentiated responsibilities, will
become an important issue for improving the tourism governance system and the governance
capabilities. We should consider both the particularity and generality of travel agencies, OTAs,
hotels, homestays, scenic spots, and theme parks as tourism enterprises, and make full use of
central and local preferential policies for supporting enterprises, especially small and medium-
sized enterprises. The policy that tourism administrative departments temporarily return 80%
of quality deposits to travel agencies has been implemented. We are now strengthening
coordination with civil aviation, industry and information technology, development and
reform, finance, finance, commerce and other departments on how to address the concerns
of tourism enterprises for the cash flow and other aspects, and carefully studying industrial
policies and administrative measures with industry characteristics, which will be released in
due course.

(3) Post-epidemic stage: Release demands, cultivate growth drivers, and promote high-
quality development of the tourism industry in an all-round manner.

Is there a high satisfaction among tourists? Have the enterprises realized good benefits? Is
there insufficient stamina for the tourism industry’s development? Whether this epidemic
breaks out or not, these three practical questions that are closely related to high-quality
development of the tourism industry are questions that all the tourism system and the tourism
front must answer well. If the tourists are not satisfied, the enterprises have no benefits and
there is no stamina for industry development, the tourism industry will still decline, even
without this epidemic. On the contrary, if most tourists are satisfied and willing to follow the
industry development rhythm, and the employees have a sense of gain and are willing to work
hard in enterprises, along with the support from the economic and social environment after
the building of a moderately prosperous society in all respects, there will be no such setbacks
that the tourism industry cannot tide over.

To realize high-quality development of the tourism industry, we should quit the traditional
resource-driven development model, but actively cultivate new growth drivers such as
technology, education, and talents, and seek benefits from R&D and innovation. We should
strengthen the construction of tourism infrastructure and the provision of public services, and
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release new consumer demands including but not limited to summer tourism, ice and snow
tourism, night tourism, parent-child tourism, tasty food tourism, research tourism, and self-
driving tourism. On the other hand, we should unswervingly uphold the mission of developing
inbound tourism, and promote the national tourism image from tradition to modernity by
taking the opportunity of reorganizing the national tourism promotion organization and using
visa facilitation as a breakthrough point. We should further clarify the work focus of outbound
tourism, and focus on key areas such as tourism safety, civilized tourism and international
cooperation. Epidemic prevention and control work are progressed by stages. To complete
the annual goals and tasks, we must return to the goals of the 13th Five-Year Plan and the
start of the 14th Five-Year Plan, as well as the strategic goal of building a tourism power.
The response to this epidemic reflects that the public governance capabilities in the tourism
sector, especially the reserve and use of tools for early warning, intervention, coordination,
guidance and feedback really need to be greatly improved. It’s one of the important tasks
for post-epidemic revitalization of the cultural and tourism system and tourism development
to explore the comprehensive law enforcement mechanism in the new era, and effectively
improve the governance system and enhance governance capabilities through innovative
inclusive supervision and fault tolerance promotion systems.

2. Achievements of China’s Response to COVID-19

Affected by COVID-19, the tourism market has experienced three stages of full stagnation of
organized tourism activities, overall planning for epidemic prevention & control and orderly
resumption of work, and all-round resumption of domestic tourism in the context of normal
epidemic prevention and control. At present, a pattern based on the domestic tourism market
and featuring the cycle of domestic tourism economy as well as the double cycle of domestic
and international tourism economy is taking shape. New digital technologies and new
infrastructure industrial policies have laid a foundation for the formation of new growth drivers
for the supply-side reform in China’s tourism economy.

(1) Tourism demands have steadily recovered from the bottom, and the trend of short-
range and independent tourism consumption gets obvious.

In Q1, the organized tourism activities basically stagnated, and the work focus of the
cultural and tourism system and the tourism front was shifted from “guaranteeing supply
and prospering the market” to “stopping providing group tours, closing scenic spots and
enhancing epidemic prevention and control”. On March 12, the Ministry of Culture and
Tourism issued a notice to gradually resume in-province, surrounding, and local tourism
activities across China, with the focus of the cultural and tourism system adjusted to
“coordinating epidemic prevention and control and promoting orderly resumption of work
and production”. The tourism market began to recover steadily. In Q3, especially after the
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resumption of inter-provincial tourism activities on July 14, China’s tourism industry has
entered a new stage of comprehensive resumption of work, production and business in
the context of epidemic prevention and control, which stabilized the tourism economy and
promoted its growth throughout the year. In the first three quarters, non-group tourism
markets such as independent tours, family tours, and self-driving tours had been provided.
With the characteristics of short-range and independent travel getting more obvious, people
begun to appreciate the beautiful scenery around them and experience the beauty of daily life.

In H1, the number of domestic tourists and income are expected to recover by about 30%
and 23%, respectively. The per capita travel expenditure is expected to reach 75% of that
during the same period last year. The tourism satisfaction is 80.07 and 81.31, respectively. The
industry is operating at a high level and has grown both on YoY and QoQ bases, indicating
that epidemic prevention and control has not had a negative impact on the travel experience,
and the time-sharing appointments and control of carrying capacity during the epidemic
is conducive to improving tourist satisfaction. Judging from the data during the Qingming
Festival, Labor Day and Dragon Boat Festival holidays, the total number of domestic tourists
in China has recovered by 38.6%, 53.5%, 50.9%, respectively, while the tourism income
recovered by 19.3%, 36.7%, 31.2%, respectively. The recovery of tourism income lags behind
the number of tourists by 20%. As of August 12, a total of 93 domestic and foreign airlines
(19 domestic and 74 foreign airlines) had been operating 187 regular international passenger
routes, performing 210 round-trip flights a week, and provided scheduled passenger services
with 50 countries, showing a more obvious sign of recovery.

After the policy to reopen inter-provincial tourism activities came into force on July 14, the
cultural and tourism consumption quickly rose, driven by travels in summer. From July
to August, the total number of passengers travelling through national railways reached
456 million, 70% of the level during the same period last year. In August, the domestic air
passenger transport market received a total of 45.351 million passengers, recovering to 85%
of the level during the same period last year and reaching the highest monthly domestic
passenger transport scale this year. Data from Qunar.com show that the number of air ticket
bookings in Shanghai, Chengdu and Guangzhou during the summer vacation have exceeded
the same period last year. The recovery of the car rental market after the epidemic is gratifying,
with short-term personal rentals, car rentals for self-driving tours and other areas developing
rapidly. A large number of new users have entered the car rental market, accounting for 45%
of the total users in the industry. The industry’s overall scale has exceeded that of the same
period last year, expected to exceed the RMB 100 billion by late 2020. The passenger volumes
of small traffic in destinations such as urban buses, subways, online car-hailing, public urban
buses, subways, online car-hailing and public bicycles have also been fully recovered.

60

The Report on World Tourism Development 2020:
Confidence in Market Recovery & Challenges of Industry Transformation

(2) Enterprises’ confidence in development is fully restored and stabilized. Short-range,
customized and self-driving tours have become the focus of innovation.

To mitigate the impact of the epidemic on cash flow, some enterprises have to divest their
assets and reduce its size, while the enterprises with sufficient cash flow have begun to
carry out cross-border integration. For example, JD Digits participated in the strategic
financing of Traveloka, the largest OTA start-up in Southeast Asia, with an investment of
USD 250 million; Trip and Sunac Culture & Tourism Group reached an online and offline
strategic cooperation agreement; Ocean Holdings Group in Qingdao West Coast New Area
made a strategic investment in TravelGo Financial Services; Meituan made a comprehensive
deployment for the cultural and tourism sector; Zhejiang Tourism Investment Group
integrated the assets of Zhejiang Tourism Group and Zheqin Group; Shandong Province-
owned enterprises restructured and integrated the cultural, tourism, healthcare and health
assets; more than 4,000 companies are newly registered in Hainan Province, driven by the
favorable policies. According to a special survey by the China Tourism Academy: Although
hit hard by the epidemic, more than 95% of respondents said they would not divert from the
travel service industry.

In view of the law of consumer confidence recovery and the requirements for epidemic
prevention and control, leisure and vacation tours in surrounding urban areas, inter-regional
tours in the province, self-driving tours and customized tours become the focus of both
the market demands and business innovation. According to the calculations of China
Tourism Academy, in the first 8 months, the number of tourists participating in rural, urban,
surrounding, and self-driving tours has recovered to more than 65% year-on-year. More
tourists in Chongging, Shanghai, Chengdu, Xi’an, Beijing, Guangzhou, Wuhan, Shenzhen and
other cities chose short-distance tours. Data from Trip, Qunar and other platforms show that,
the individual tourist market including self-driving, self-service, and independent travels during
summer vacations has recovered to about 90%. The high-quality and low-density tourism
products that provide in-depth experience are scheduled to recover quickly, accounting for
about 70%; the number of hotel bookings recovered to 80% of the level last year, and the
number of bookings for hotels rated as multiple stars rose YoY, natural scenic spots and
western destinations have become popular destinations, and the tours around the Yangtze
River Delta and the Pearl River Delta have become the choice of many tourists.

(3) Market players have taken multiple measures, digitalization and new infrastructure
have laid a foundation for the formation of new growth drivers for the industry.

In the first three quarters, digitalization has effectively stimulated rapid growth of new
consumption types such as online games, online reading, MuseumOnline and cloud
tourism, as well as corresponding business format innovations. This fully demonstrates
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that new technologies represented by “digitization” and new policies represented by “new
infrastructure” have laid a foundation for the formation of new growth drivers for the supply-
side reform in China’s tourism economy. Currently, normal epidemic prevention and control,
real-name appointments and other requirements have objectively speeded up the application
of smart tourism before, during the travel and post-travel evaluation links. Many technological
innovations such as scanning codes to enter the park, access by scanning faces, contactless
services, and food delivery by robots have entered the consumption scenarios. According
to the survey data, the proportion of tourists who made appointments to visit scenic spots
during the Labor Day holiday reached 77.4%, of which 74.1% rated the appointment services
as “excellent experience”. Recently, Shanghai Municipal Administration of Culture and
Tourism has released the Action Plan of Shanghai Municipality for the Development of Online
New Cultural Tourism (2020-2022), proposing to rely on new digital technologies to boost
innovations in cultural tourism business formats, services, and management. Hangzhou has
released the Ten Scenes of Hangzhou Digital Economy Tourism. The tourism industry has
become an effective carrier to vividly interpret the achievements of Hangzhou’s development
as “the first city of digital economy”.

To echo the “new infrastructure” policy issued by the central government, the construction
of new infrastructure such as 5G networks and data centers has been accelerated. Along
with the policies of simplifying project approval procedures, strengthening financial support,
encouraging the issuance of local bonds, decentralizing land approval authority, reducing
taxes and fees, and relaxing energy consumption, more investment institutions and market
players from other areas will enter the tourism industry after the epidemic. Since April,
many major cultural and tourism projects in Zhejiang, Henan and Guangxi have started
in succession. Some of these projects involve an investment of tens of billions. We are
accelerating the deployment of industrial integration and technological innovation projects
in the fields of healthcare, research, business travel, night tours, ice and snow, amusement
parks, smart tourism, etc. For example, the Zhangjiajie Robot Happy City project started, and
Xinmi Evergrande Cultural Tourism and Healthcare city project was signed, Coca Cola created
a can immersive experience museum, and Airbnb, a homestay representative enterprise
resumed the listing process.

(4) The tourism administrative departments have achieved remarkable results in
coordinating epidemic prevention and control work, and promoting the resumption of
work and production.

To win this fight, the culture and tourism system has resolutely carried forward the spirit of
General Secretary Xi Jinping’s important instructions, and strictly implemented the work
arrangements of the central government in time and in detail at each stage, while sticking to
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the principle of always putting people’s life safety and health first. Thanks to these appropriate
measures, practical results have been delivered, winning the recognition of the masses. In Q1,
supported by the policies of temporary return of 80% quality deposits to travel agencies by
tourism administrative departments, resumption of provincial tourism business, and opening
appointment of scenic spots, tourism companies have gradually stabilized their minds and
carried out various forms of self-help activities to survive this dark moment together. Since Q2,
with the introduction of macro policies issued by the development and reform, fiscal, finance,
commerce and other comprehensive departments and the bailout policies issued by local
governments, as well as the recovery of the demands for business travel, visiting relatives and
friends, leisure and vacation, tourist attractions, theme parks (in particular, the first recovery
of urban parks, country parks and outdoor recreational theme parks), there are obvious signs
indicating that urban tourism and village tourism markets drive the recovery of business hotels
and guest houses around big cities. In Q3, with the resumption of cross-provincial tourism
activities and the advent of summer vacation, the Ministry of Culture and Tourism issued the
Guidelines for Epidemic Prevention and Control Measures for the Scenic Spots Reopened,
increasing the maximum carrying capacity of scenic spots to 75% and continuing to promote
the resumption of work and production. Local governments are also actively taking various
measures to promote recovery. For example, the Chongqging Municipal Government issued the
Opinions on Accelerating Night Economic Development and Promoting Consumption Growth;
the cultural and tourism departments of Shanxi, Hebei, Heilongjiang and other provinces held
the cultural and tourism development conferences to actively release strong confidence in
resuming work and production under normal epidemic prevention and control.

(5) The tourism industry is moving from the bottom to full recovery in 2020.

Over the eight-day National Day and Mid-Autumn Festival holiday in China, the culture and
tourism system has resolutely carried forward the spirit of General Secretary Xi Jinping’s
important instructions, and strictly implemented the work requirements of the central
government for overall epidemic prevention and control as well as the resumption of work,
production and business in detail, strictly followed the guiding spirit of the central government
in production safety, and clarified the territorial responsibility, supervisory responsibility and
subject responsibility at all levels. Travel agencies and other tourism enterprises have followed
the management requirements of “booking, staggering peak and flow restriction”, which
contributed to building a “safe, orderly, prosperous and civilized” tourism market. We can
draw conclusions from official data about the year-on-year comparison of receiving tourists
and tourism income on a comparable basis between this year’s National Day and Mid-
Autumn Festival holiday and last year’s National Day holiday or a QoQ comparison of the
recovery degree between this year’s National Day and Mid-Autumn Festival holiday and the
Labor Day and Dragon Boat Festival holiday: Relying on domestic super markets, China’s
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tourism economy has entered a new stage of comprehensive resumption of work, production
and business under the normal epidemic prevention and control, the tourism consumption
confidence has been fully restored, and tourism development potential has been fully
released. Given the macroeconomic and epidemic prevention and control situation as well
as the performance of the tourism market during the National Day and Mid-Autumn Festival
holiday, we maintain optimistic expectations for the recovery of the tourism market and the
industrial revitalization in Q4. According to the expectations, there is a high probability that the
annual tourism economy will show a U-shaped recovery and revitalization development trend.
The recovery of inbound and outbound tourism markets depends on international epidemic
control, visa restrictions, aviation opening and other conditions. It is expected that they will
be subject to adjustments at the bottom in the fourth quarter. Some countries and regions will
gradually resume international routes and relieve the travel ban on China. The inbound and
outbound tourism markets are expected to enter a gradual recovery stage this winter and next
spring based on the epidemic prevention and control situation in various countries.

3. Impacts of COVID-19 on Major Tourism Industries in China

Building a good life beyond the landscape is the direction for the recovery and revitalization
of the scenic spots. As the epidemic prevention and control enters the “normalization” stage,
the tourist attractions are returning to people’s daily life with a new look. In general, compared
with light-asset and low-debt travel agencies as well as heavy-asset and high-debt hotels
and homestays, although heavy-asset and light-debt scenic spots are also hit hard by the
epidemic, most scenic spots will not go bankrupt. With the sinking of the tourism market and
upgrading of tourism consumption, tourists’ demands for scenic spots are no longer limited
to beautiful sceneries, but a good life beyond the landscape, as well as warm memories and
feelings for daily life. With the rapid expansion of urbanization and the development of high-
speed transportation networks, the scenic spots previously in a distant location have become
daily leisure places of urban and rural residents. The theme parks, playgrounds, historical
and cultural blocks, and cultural and museum units for local residents have also become the
atypical scenic spot that attracts tourists from afar. It will usher in revolutionary changes in the
definition, connotation and extension of the scenic spots. We should not only meet the public
needs for enjoying beautiful sceneries and listening to historical stories, but also the needs
of tourists to share their quality life; not only meet the needs of tourists at daytime, but also
provide tourists with high-quality comprehensive experience in entertainment, catering and
accommodation at night.

Diversified cross-boundary service subjects of travel agencies. The epidemic has posed huge

challenges on travel service providers represented by travel agencies and OTAs. Travel service
providers have carried out various forms of self-rescue activities, but the performances of
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different market players vary, with some feeling panic, some keeping calm and some stepping
up efforts in innovation and development. There are hidden opportunities behind the epidemic.
Some travel agencies have started self-rescue and mutual assistance activities, and promoted
resource integration. Many large enterprises have provided material and spiritual assistance
to offline travel agencies. Material assistance measures include reducing or exempting part
of the management fees to help enterprises survive as much as possible; mental assistance
measures include developing online APP courses to train employees on business knowledge
and skills, optimize the workforce and make up for shortcomings during this special “holiday”.
Some enterprises have launched joint mutual assistance programs, and the internal part-
time recruitment programs, effectively utilizing temporary redundant personnel. The epidemic
has also expedited industry reshuffle and resource integration. Faced with black swan
events, many travel agencies not only focus on addressing the current crisis, but on mining
the opportunities behind the crisis. In the field of scale production and operation, some
small and medium-sized travel agencies may gradually explore to carry out deeper and
more sophisticated business in segments; while the other travel agencies seek to cooperate
with large-scale brands to serve as their agents. Some stores have also carried out cross-
border self-rescue activities, built social e-commerce platforms for daily life, and launched
“e-commerce sales”, “cloud travel” and “live training” to increase their income through private
domain traffic realization with the principle of not affecting the original business, not disturbing
the original customer base and not reducing the original market volume. For example, Tong
Cheng International Travel Service Co., Ltd. cooperated with a start-up Midian, during
which the two sides complemented with each other, and recommended and sold online
commodities, thus meeting users’ needs for “tourism + entertainment + social e-commerce”.
U-Tour realized the transformation of “users + channels + resources” and effectively reduced
risks by launching “tourism +” services.

Transform tourism accommodation from living in other places into community connection.
During the epidemic, the tourism and accommodation industry represented by hotels
and homestays, have consciously shouldered their social responsibilities to provide high-
standard accommodation services for medical staff, staff and volunteers on the front
line, quarantined tourists and community residents. China’s tourism and accommodation
industry has some existing structural problems such as low salary, labor intensive,
insufficient technological support and innovation vitality, and weak profitability. The epidemic
has imposed greater challenges on post- epidemic recovery, revitalization, transformation
and upgrading of the accommodation industry. As the tourism and accommodation industry
has entered a new stage of “resumption of work with continued prevention and control
measures”, accommodation enterprises are actively innovating accommodation products
and service models, adjusting their business structure in time, and launching corporate-
specific home quarantine rooms, quarantine offices, “worry-free guest rooms”, “assured
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hotels” and other new products, as well as the health protection services including “assured
consultation”, “free insurance” and “contactless service”, to help reduce losses as much
as possible and restore consumers’ confidence in the market. Guided by the concept that
the host and the guest share new space for a better life, the tourism accommodation has
transformed from living in other places into the community connection, being jointly built
with the community upon consultation and co-existing and sharing benefits with local
business areas. To promote the high-quality development of tourism and accommodation
industry, we should strengthen the application of technologies, focus on cultural creativity,
and reconstruct the industrial chain and ecological circle. The tourism accommodation
industries including hotels and homestays are also a community of shared future composed
of multiple stakeholders. The tourism accommodation industry with a business pursuit of
return on investment and fulfilling the social responsibilities through joint consultation and
construction should deliver warm life experience and have the power to inspire people.
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