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As one of the birthplaces of skiing, China is among those around the globe who invest the most in the
"ice & snow industry" . Under the vision of Chinese President Xi Jinping to "bring the ice & snow sports
population to 300 million", the ice & snow sports will soon usher in a new phase in China, which will also
add on its rapid development in many other places in the world. As the Beijing 2022 Olympic Winter
Games approach, the ice & snow sports and tourism in China is becoming increasingly popular, gaining
attention worldwide and bringing unprecedented opportunities for the "ice & snow" industry.

The Dialogue, with an international perspective to promote quality development of ice & snow tourism
for the building of a world-class destination for skiing, will empower the ice & snow tourism in Jilin
through sharing of best practices by well-developed ski resorts in the world, pooling ideas and sugges-
tions for the establishment of a renowned international ice & snow resort.

The Dialogue, with a focus on the upgrading of ice & snow tourism service, will hold discussions on the
efficiency and quality of service at large ski resort complexes, revealing pathways to better meeting
the diverse demands by consumers and forging first-chop ice & snow tourist resorts through quality
products and services.

The Dialogue, centered on technological innovation for ice & snow tourism, will look into the functions
of intelligent platforms for data and service, providing impetus for the development of ice & snow
tourism through the application of artificial intelligence.

The Dialogue, with its attempts to create new scenarios for ice & snow tourism and bring such
elements as culture, art and information technology into the product design in such regard, will pay
particular attention to the quality, brand-building and differentiation of development, aiming at creat-
ing new forms of unique, diversified and year-round all-season ice & snow tourism activities.

l PE—




03

A o’
“,’ ERMIR
B o e | NS

X &Y

> ERaE 5T EAE EE

Duan Qiang Chairman of World Tourism Alliance

SRR K, SRR, LA EEN]:

AR TFHF SR EF, 2021FEAEEFBMEARAZEEREFBTER SMILRNPIEZEATT
RBo WHRIRFEE - A MNB PR BRI BIIn 2 —, BREESUKSIREED, 5 ARERRIT2I0K
SLFEREBXERRBRE, EREMREKSEFIRAETE. 8%, RAREFFRENSURRE U RN
AN IRARE s R AZURID | B A ARICIR IR 20 = #1585 DR S M E M EUE . S M SRR
[THRRFOBYREIST !

EMERE AUCEIIH . “EAZE” RS, MRV ER FELRASIREIRA NS JTXR
REIEMBEM, ERRASENSKEFIHNSITERNLEEE, REXSIKFLENEFISR, BIE
AR—EZEHBIMIR FEBEILR2022F LR MR, HREKSIEE)OKSIRERFSIR, HEI31ZAS 5K
SZEHNER, MG AEREXSEE LHOEH, kS EaE T EERNARRERERT RE.
RBACARIIELL AT IR e B AR, TS RLETERE M N T, 7 EERAE, RS
SERAEMXZRIMEKSIRFAR, 2R T ASIKEABRNEEENMET B R HHEEI UK
AEEARNRIWASEFeREBLRINRE, RUASEFIRGIE RHAXSKELERENBITER
A,

IR R A E S et /E, HPERERIHNERKEAR, UKLt RN EEERT ARE,
BEIHERB40MNERXAEY222 M= R o F 3R, BT 287 LU SRRFEC R A E" AR IIE
RYER, BT 2R R HE K2 HZ0T G, SRR ARSI E N — ISR RS,
A FKE NPT BB L BT IE!

BMUERE, R0 REN], AN TRWEX R “MRAY FRi#t”, kST EEHTRE=EE, FHRRET
AR A REEI, IEMEE LR WER  E RRFREE 5 2t R IR R —E, NSRRI SR HE
REFKBIEH R BRI EE, sk SFESMEHINLE!

/5, AR HINE S BRI, AR TIEIRF], R MRER B AR!

HEARhRiFEXAR - AEAHRTIS
WTA « Beidahu Dialogue

Vice governor A Dong, distinguished guests, ladies and gentlemen:

Good afternoon! In the morning, we had the opening ceremony of 2021 Ice and Snow Economy High-quality
Development Conference and the First World Skiing Vacation - Jilin Beidahu Summit. The World Tourism Alliance
(WTA) - Beidahu Dialogue is the main session of the conference. We will discuss with all of you the pathways towards
high-quality development of the ice and snow economy. We will facilitate the communication and cooperation in this
field. Firstly, | would like to extend, on behalf of WTA, my warmest welcome to all of you. And | want to thank all
those who have made contributions to this event, and especially the Jilin Municipal Committee of the CPC, People's
Government of Jilin City, and Jilin Province Department of Culture and Tourism.

Known as the riverside city in North China and the capital of rhyme, Jilin has a unique geographical location and thus
enjoys exceptional advantages in developing the ice and snow tourism. Today we are here in Jilin to share the latest
developments and development trends of winter sports and the ice and snow industry, look forward to the bright
prospects of the ice and snow tourism development. | believe that you will go back home with new ideas. As the 2022
Beijing Olympic Winter Games is around the corner, there is a growing attention towards ice and snow sports and the
ice and snow tourism. The vision of engaging 300 million people in winter sports not only leads the ice and snow
sports in China to scale a new height, but also adds color to the worldwide development of the ice and snow sports.
The Beidahu Dialogue, with the theme of Promoting High-Quality Ice-Snow Tourism Development, Building
World-class Ski Resort Destination, has international horizons. We draw upon the experiences of the countries with
developed ice and snow economy to promote the development of the ice and snow tourism, and interpret the
significant mission and beautiful vision of advancing the ice and snow tourism. So here we are going to discuss
the new pathways for high quality development of the ice and snow economy, deepen communication and coopera-
tion on ice and snow economy, and push the ice and snow tourism into the new era for skiing vacation.

WTA is a world's global, comprehensive, non-government, nonprofit tourism organization founded in Chin. Upholding
the vision of "Better Tourism, Better Life, Better World" as its ultimate goal. Currently, WTA has 211 members from
40 countries and regions. In recent years, the WTA organized a series of dialogues represented by the Xianghu
Dialogue and put in place a great platform jointly built through consultation by the tourism stakeholders to meet the
interests of all. So the WTA - Beidahu Dialogue, as a regular event, will keep contributing to the sustained and
inclusive development of the world ice and snow tourism!

Dear guests, ladies and gentlemen, from "developing within the Shanhai Pass" to "expanding in all directions" , ice and
snow sports are breaking the limitations of time and space to embrace a vast space of development around the year.
The WTA is willing to work with the world tourism community to strengthen exchanges, deepen cooperation,
jointly outline the general coordinates and new blueprint for the development of winter sports, and promote the
leapfrogging development of ice and snow tourism.

Last, but not least, | wish this Beidahu Dialogue a complete success. | hope you enjoy your stay here in Jilin. Thank
you very much!
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Chairman Duan Qiang, distinguished guests, dear friends:

Joyful Rendezvous: Come to Jilin to Play with Snow in Winter! Welcome to Jilin in winter and gather at the snow-covered

Beidahu, to discuss about Promoting High-Quality Ice-Snow Tourism Development, Building World-class Ski Resort Destination.

Located in the golden latitude belt of snow and ice in the world, Jilin sees it snows heavily for a long period in the eastern
part of the province that has a high altitude, big slopes and suitable climate, which makes the province have the
potential for in-depth development of international ski resorts. Jilin is hailed by ski fans as one of the world's three
"powder snow bases" , with the other two being the Alps in Europe and the Rocky Mountains in North America. With the
approach of the 2022 Beijing Olympic Winter Games and the further eastward shift of the global ice and snow market,
China has become the only fast-growing ice and snow market in the world and a demand center and a key supply center
for the transfer of ice and snow industries, embracing the golden period of the development of ice and snow industries.
Jilin Province has always been a leading skiing vacation destination in China, with Jilin Beidahu, Vanke Songhuahu and
Wanda Changbai Mountains ski resorts leading the country in terms of comprehensive strength and tourist reception.
Wanfeng Tonghua Ski Resort was also officially put into operation on December 18, becoming a new major force
leading the development of skiing tourism in the province.

President Xi Jinping pointed out, "lce and snow worlds are also invaluable assets. We should accelerate the development
of ice and snow tourism, sports, culture and equipment" . "The 2022 Beijing Olympic Winter Games and Winter
Paralympic Games is like a catapult promoting the leapfrogging development of China's ice and snow sports and
industries". "Hosting the 2022 Beijing Olympic Winter Games and Winter Paralympic Games is not a one-time deal, and
the venues for the Games cannot be left silent after the Games". The development of the ice and snow tourism should
focus on the post-Games era. We should explore the economic value of ice and snow and create a sunrise industry while
maintaining the ecological value of ice and snow. It holds great significance to accelerate Jilin's integration into the new
development landscape and promote the revitalization of Northeast China in the new era.

At present, China's per capita GDP has exceeded USD 10,000, residents' consumption structure has been optimized and
upgraded, and tourism demand has become increasingly personalized, diversified and quality-oriented, becoming an integral
part of people's pursuit of a better life. Our province seized the opportunity brought along by the 2022 Beijing Olympic
Winter Games, adapted to the demand change, and formulated the first provincial-level High-quality Development Plan of
the Ice and Snow Industries in China, striving to blaze a green development path for the cold regions in north China so as to
give full play to the advantages of the ice and snow resources and seek the way to transform the ice and snow resources
into invaluable assets. We are deeply aware that ice and snow tourism is the main driving force for the development of the
ice and snow industries and that ice and snow sports constitutes an important driving force. We will stick to maintaining
Chinese characteristics, upgrading services and making our work dovetail with the international standards, to build up a
number of high-quality ice and snow-themed tourist resorts with convenient transportation, sound infrastructure, unique ice
and snow landscapes, high-quality products and services and rich ice and snow flavor; foster world-class ski resorts; and
build world-renowned ice and snow tourist destinations to make an international ice and snow tourism consumption center.
It is hoped that the experts will bring new experiences and inspirations to our province and China to promote high-quality
ice-snow tourism development, building world-class ski resort destination, to advance the integration of ice and snow tourism
with culture, education, sports, equipment and science and technology, and to build ski resorts integrating fitness and
leisure, competition and performance, sports training and cultural experience. We will advance the whole industrial chain and
promote the campaign of engaging 300 million people in winter sports.

Distinguished guests and dear friends, please enjoy your stay in Jilin to contribute to the 2022 Beijing Olympic Winter
Games! You can enjoy the most beautiful snowflakes in Jilin, the best skiing experience in Jilin, the best ice and snow
story in Jilin. | hope you can enjoy the ice and snow scenery of Jilin, have endless passion for ice and snow sports, jointly
cultivate and expand the ice and snow tourist population, expand the ice and snow market, and continuously push for
the improvement and upgrading of the ice and snow product system. Let the ice and snow of Jilin and China at large
enter the world stage and grow into an important pole of the world's ice and snow economy.

Finally, | would like wish this World Tourism Alliance - Beidahu Dialogue a complete success! Thank you!
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It is my pleasure to participate in today's summit in Beidahu. In a few weeks, the 2022 Beijing Olympic Winter Games, a
great sporting event for China, will open. Here | would like to share with you the vision of Club Med in terms of its
development in China and customer experience.

Winter sports is in constant progression in China. Chinese government has formulated the Winter Sports Development
Plan for 2016-2025, which is definitely a very powerful boost for China and sets the goal of having 300 million winter
enthusiasts by 2025.

Club Med has launched a series of activities to promote snow and ice sports on campus. The future skiers are the
young generation, and we will organize some special winter camps or training activities for the students. We have
carried out a lot of such business in France, but China enjoys the advantage of development on scale all the more. |
believe China can make headway in developing the ice and snow industries in the next 20 years. China is now proactively
developing skiing sports the big cities. Over the past five years, many cities have opened simulation ski resorts. After
having skiing experience in this way, people will be more willing to participate in outdoor skiing.

According to market data analysis, 50% of skiers are young people, the generation living in the digital age who engage
in skiing through digital means. China now has about 50 million skiers, including 3 million very experienced ones, who
ski at least 1-2 times a day on average. About 70% of the skiers are repeating customers, who will ski more than 10
times a year, and who are also very willing to invest; over 50% spend more than RMB10,000 per year on ski equipment;
30% of them travel to ski clubs for practice. And this is a growing trend in China. In the process of skiing, people
socialize and learn from each other. Today the ski academy is established to attract young people.

China is a big ski market which needs qualified ski instructors, and here is our point. We check 65% of the beginners
want to use the service of the ski instructor. In future more and more skier in China want instructions, and more and
more international personnel will work as ski instructors in China. The work of ski instructors will become more and
more professional and international.

We have found that repeating customers expect more and more, and in order to meet their growing expectations, ski
resorts must improve service and diversify their products. To meet the growing needs of people regarding the product
variety, service quality and professionalism, we must continuously improve our quality of service by providing a wide
range of teaching and coaching services.

We are positioned as a family oriented brand. In 2018 we decided to launch a premium ski project to provide customized
services. ESS is a 75 years old brand, committed to teaching the kids. We have delivered a quality ski teaching product which
comes in 15 levels. Up to now, all the consumers and customers are very satisfied with the product, so we see the rates of
returning customers in China also keep going up. We want to give the beginners, whether they are snowboarders or skiers,
professional skiing skills and knowledge, and we also want to have some Chinese ski instructors who while improving their
professional skills can use corresponding ski products provided by us in a targeted way.

When people come to the mountains for skiing, they may expect a variety of activities. When the family comes to a hotel
for a ski vacation, we can see that mostly they come for the kids, but parents can experience some activities as well. So
this is why we are trying to develop other on-the-side activities like what we do at Changbai Mountains, where in addition
to skiing tourists can experience other activities on the ice. Our business in China is growing very fast; we have opened
two new resorts this year and hope to develop even better in the future.

Thank you!
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Today, | would like to discuss with you the parameters and factors that need to be considered in the development of
ice and snow tourism.

In fact, ice and snow tourism in China is already a winner. And the outlook for the continued successful development
of the sector remains strongly positive despite the recent impacts of the COVID-19 pandemic. Despite the impact of
COVID-19, China's ice and snow industry is still hot. According to a study conducted by Tsinghua University, from 2013
to 2019, the total industrial growth reached 259.8%, with an average annual growth rate of 23.8%, several times higher
than the figure in 2013, and the growth was very rapid. In addition, in 2019, the number of ski trips was close to 21
million, which is also a very surprising number, and things will be even more exciting after the 2022 Beijing Olympic
Winter Games.
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The state has made relevant plans for this purpose, and it is estimated that by 2025 the revenue from snow and ice tourism
will reach RMB] trillion, and the revenue from the ski sector will reach RMB26 billion, an increase of 500% over 2015.

Now, like many success stories in China, demand does not seem to be that much of an issue. Rather, it's the
management of that demand that requires special and careful consideration, especially now as consumers are
becoming increasingly environmentally conscious and aware and as policy developments begin to address those
very same issues. It is essential that on the supply side, various sociocultural, economic and environmental impacts are
considered with tangible and visible support being given to offset any human impacts that might be included in any long
term development plans. The key words there must be tangible, must be visible. On the demand side, of course, the
different needs and wants of the visitor must take a priority position. All of these require a sustained focus on risk
assessment and management, as well as on adaptive capacity.

More and more visitors want to be a part of authentic experiences. And local communities with proper training and skills
development can become an integral part of those experiences. Such authentic experiences need to be integrated into
the ice and snow tourism in order to extend the product's experiences across the low and the high seasons alike, in both
big and small cities. Opportunities exist for winter; and ice and snow that offer cooler and natural environments for
otherwise urbanized areas during the summer months. It needs to be considered that visitors and locals alike are
properly protected against disease and infectious outbreaks as we have recently seen.

Amid social and cultural change, neighborhoods and communities are transformed accordingly. With the improvement
of people's living standards, their behavior will also change. Ice and snow tourism resources need to be protected and
managed, and we should manage the resources properly.

While skiing is seasonal, employment itself does not have to be seasonal. Resorts can move to a summer season suite
of products and services, thereby maintaining full local employment throughout the year. Is it possible and feasible for
local ancillary business opportunities to be developed and supported with direct and indirect benefits flowing through
the local community? From tea houses and coffee shops to restaurants and retail outlets, local businesses can offer
services and experiences with that authentic flavor. These are very good channels for visitors to experience the local
culture, and of course they can provide even job opportunities for the local labor force.

The interactions between locals and visitors will add to or subtract from the brand and identity of the place.

At the environmental level, questions of note include is there a significant and protected biodiversity? And is it well
integrated into the overall experience? Also is the power and or water available? Does it come from renewable sources?
If not, are the negative aspects properly offset?

To understand the market properly there must be contact with it, and the more continuous the better. The core
objective should be to deliver such a unique and high level of service that visitors themselves become positive
advocates or ambassadors for the product and themselves return each season. In many cases, we make a point of
attracting new visitors but making light of creating better experiences and services for repeating customers.
Technology can play a very important role, not only in attracting tourists, but also in providing good services to the
local community. At present, the application of this technology has spread all fields. If we want to develop the ice and
snow economy successfully, the technology must play an irreplaceable role.

In China, winter sports equipment alone is likely to be worth more than RMB20 billion annually by 2022, and to grasp these
business opportunities, we need higher-level thinking, that is, we need to take into account the upstream and downstream
influences. We can think seriously and deeply. What we have done before is one step thinking to seek a solution to the
problem at sight; we should have long-term consideration in the future. We have jointly developed the sustainable benefits
tourism initiative. We hope to better address tourism in "the new normal world" which is not going to be a straight and
constant pathway, and under the new scenario, there are going to be ups and downs. So we need to be resilient.

Overall, with ice and snow tourism the issue will be how to maintain appropriate growth over a long term without
reducing the natural and social assets of the sector. That is a job for strong, innovative and dedicated management.
The one major differentiator in all of this, however, is service quality and service delivery. We should strive to realize the
sustainable development of ice and snow tourism in China.

Thank you!
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| am very honored to be invited here today and to join this Beidahu Dialogue organized by WTA. My topic is "Technology
Creates the Beauty of Ice and Snow, Let the World See a Beautiful China".

As an important part of the international cultural tourism industry, inbound tourism has been a major tool instrumental
for other countries to enjoy the charm of China. We need to understand the considerations and preferences of
overseas users for travel in China, and accordingly develop our products and programs for snow and ice tourism to
enhance the appeal of the tour in China to foreign tourists.

We think there are three directions which can help our destination governments better attract foreign tourists.

First, we need to use data. During the pandemic, in order to help the tourism industry, Google has released a series of
apps free of charge for the perception of tourism destinations. Through the apps you can actually know the fastest
growing destination and you can know the destination with the largest amount of inbound tourism as well as the city
with the largest tourism demand. In addition, we have, through joint efforts, developed the Global Travel Data Mining
Dashboard, which can further help us analyze the changing needs for routes and accommodation in the cities, and
better meet the needs of those engaging in tourism, destinations, and governments to have an insight into the changing
demand. For our destinations, we can customize tourism resources and elements related to snow and ice for different
customer groups, so as to enhance the attraction of our domestic destinations among overseas tourists.

According to the 2021 China Inbound Tourism Industry Report released by Google, tourists from the Asia-Pacific
region care more about safety and travelling conditions while the European and US guests focus more on the cultural
aspects of the tourism industry in China. For the destinations, we can customize tourism resources and elements
related to snow and ice for different customer groups, leverage the confidence of overseas tourists in the recovery of
international tourism in the next two years, make them yearn for a ice and snow tour to China, and enhance the appeal of
our domestic destinations among overseas tourists.

Second, it is about culture empowered by science and technology. Since the outbreak of the COVID-19 epidemic in
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2020, a lot of the museums and other destinations have taken a toll from the pandemic. Google always thinks that art
has great power. So we have this Google Arts & Culture. This project would help the world understand China's cultural
heritage, promote the understanding of foreign guests of China's art, and enhance the Chinese nation's sense of
identity and cohesion.

Since Google Arts & Culture was launched online in 2011, We have collaborated with over 2,000 museums and art
institutions from more than 80 countries and regions across the world and held 10,000-plus online exhibitions. These
are all free of charge. We have not collected any fee from any organization.

We believe that destination governments can leverage the Google Arts & Culture platform to continue to expand our
cultural reach in a friendly, efficient, and scalable way, and to spread new stories through technology so that people can
better understand our culture, our history, and our ice and snow landscape, and finally achieve a greater sense of
national identity and pride.

Third, it is about smart marketing. A beautiful China is bound to be seen by the outside world. Online channels remain
the most important sources of information for foreign tourists planning to visit China, with nearly 90% of potential
foreign tourists accessing information related to overseas tourism via the Internet. Among them, the search engine,
review website and online platform are the most important consultation channels. Leveraging influential media to
provide immersive information services will help us gain the tourism market in the post-epidemic era. The tourists hope
to find more content, more information about tourism, culture, customs, various modes of transportation, local
delicacies and so on in a certain place. In recent years, the global attention to China has been increasing year by year,
and a group of excellent creators with millions of followers have emerged, such as Li Zigi, whose works have remarkable
Chinese characteristics. Very popular among the audiences at home and abroad, their video clips have managed to
attract worldwide attention while trying to promote Chinese cultural tourism.

We sincerely hope that we can work with all of you present and fellow friends in the cultural tourism industry to launch
online more and better content on Chinese cultural tourism, to make technology create the beauty of ice and snow and
let the world see a beautiful China.

Thank you all!
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Thank you for your invitation! I'm glad to have this opportunity to share with you some of the things Vanke has done.

Today | would like to talk about the following aspects. First, the relationship between Vanke Ski Resorts and the 2022
Beijing Olympic Winter Games, and the second is about the post-Olympic era.

Vanke has participated in the 2022 Beijing Olympic Winter Games in a deep-going way. Vanke has the Shijinglong Ski
Resort in Beijing, which has always provided all the support for the training of the national games for the people with
disabilities. The ski resort is also a base of ice and snow sports for the people with disabilities of Beijing and China
Disabled Persons' Federation, and we have been providing all the support for the national snowboarding team over the
past three years.

Vanke has done another very important thing. We are the second largest shareholder of Xiaohaituo, and we have
participated in the construction of this project together with BG. Vanke is positioned to run the resort after the 2022
Beijing Olympic Winter Games.

We all know that the 2022 Beijing Olympic Winter Games has fundamentally changed the ski industry in China. There
has never been Games as influential as the Winter Olympics, as evidenced by the fact that since 2015 the central
government and local governments have issued so many policies to promote the development of the ice and snow
industry. Today we are here in Beidahu to attend this ice and snow economy high quality development conference. It is
actually a result of such policies. And we can see that after 2015 we see a significant increase in the number of ski
resorts, skiers and cableways. Of course we saw a major setback over the past 2 years in 2019 and 2020 because of
the COVID 19 pandemic. In 2021, although the general momentum was good, the sector was hit very hard by the
epidemic.

To engage 300 million people and especially primary and secondary school students in winter sports is a fundamental
reform of China's ski industry. We can see in Jilin and Beijing a lot of students have these sports or ice sports classes.
In the future they will become the next generation of skiers in China. So | believe this program has fundamentally
changed the landscape of ice and snow sports in China.

One particularly interesting change after the epidemic is the increase in young skiers. | believe that these young children
will become the second or third generation of skiers when they grow up in the future. And China has undoubtedly
become the largest market for beginning skiers.

Next, | want to look forward into the future to see how we will address the challenges in the post-Olympic era. So Vanke is a
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real assets company, but besides that we have also invested in the rental apartments, departmental stores, education, hotels
as well as vacations. Of course ice and snow is a very important sector in our culture of tourism and vacation businesses.
So, in this sector, how are we going to invest and grow our businesses in the field?

There are three questions. We know that history repeats itself. That the enthusiasm or the interest in the sector may
decline instead of growing out, so the first question is whether the momentum will keep or decline on the ice and snow
industry after the 2022 Beijing Olympic Winter Games? Second, see what changes the consumers are experiencing and
then work to adjust the products and services? And third, how do we excel in the context after the Games?

We can now look back into the history of the ski industry in Japan and in the United States. In fact you can see that the
US held the Winter Olympics in the 1960s and Japan held the Winter Olympics in the 1970s. And they both harvested
a two-decade building period of the ski industry after the Winter Olympics. The growth in terms of skiers has been
lagging behind that of the ski resorts. So in the first place, you need to have the hardware and the infrastructure ready,
then you will see the growth in the number of skiers.

Comparatively speaking, we can also expect that China will have a two-decade building period of the ski industry.

In China we have seen the development of the skiing industry for over 20 years. We could see Beidahu purchased by
Liu Xiaoshan in 2009 and Songhuahu Resort built by Vanke in 2014. But for the major capitals, they have started to
invest in the ice and snow industries only after 2010. So major investors, be they Wanda, Vanke or Genting, when they
invested in ice and snow, they did not know about the winter Olympics. But | think it is fortunate that we are now in the
best period of development for the ice and snow industry and economy. Someone was saying that the ice and snow
industry could become a trillion yuan class industry. Well, | believe that the integration of sports and tourism represent
a major trend for China in the next stage.

Regarding the question of what legacy will the Olympic Winter Games leave to the industry, first, huge investments were
made in the infrastructure and hardware. If not for the newly built two high-speed railways and if not for the expansion
of Zhangjiakou Airport, there would be no Chongli. If the government did not invest substantially in roads and airports
in the infrastructure of the major ski areas, and if there was no involvement of major investors, and if we did not
introduce this most sophisticated equipment, we will not be able to see this booming development of the ice and snow
industry in China.

The second legacy is the supportive policy by the government on ice and snow.

The third legacy is the vision of engaging 300 million people in ice and snow sports. Fourth, young people will become
a major consumer force in the future.

Generation Z are very generous in their consumption .They are different from current generations because when we
were young we were under a lot of pressure as we wanted to buy a house, get married and have children and we were
not affluent. But for the younger generations today, because they are more affluent and they are very generous in their
consumption and they also demonstrate a higher level of brand loyalty.

And these are a group of people who were born in the age of the Internet. We must create many opportunities for them. So
we collaborate with" the little red book" , and this is the BOGNER store. And in the Songhua resort, Burberry has transformed
the pub into Burberry Cafe. And BMW is also having this Christmas event. And on December 31 Tmall will have a live
broadcasting event. All in all, | want to say that we need to know the young people to understand our customers.

| think that in the post-Olympic era, competition will be more fierce, and the Ice and Snow industry will attract more
capital. And the concentration ratio in this market will be bigger. Of course, we believe that online and offline integration
is the most critical, and the APP platform is worth investing in.

| think the potential is huge to develop the clothing of ice and snow sports. And the training, education about skiing is
also a popular aspect of the business.

After the Games, Vanke Group also thinks we will have a promising future. Let's work together for the next two golden
decades of the ice and snow industry. Thank you!
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I will talk about two aspects. The first part is about ice and snow tourism development and | would like to review the
history of this. A lot of people mentioned the ice and snow industry, but actually | do not think it is only about winter
time. It is more about the mountains. And my second part is about DMO, which stands for destination management
organization. This is very important because we need to have DMO, and also to have an effective DMO, so as to
promote the upgrading of the tourism industry and especially the mountain tourism industry.

The ice and snow industry originated from the Alps in Europe. Why is that? Because the Alps are located in the very
center of Europe. It is surrounded by well-developed areas and regions with highly dense populations. And all the
elements, including climate, geography, are perfect for the ice and snow industry, so more and more people have
explored into these regions. Gradually the tourist resorts have taken shape. Then there emerged organized, large-scale
events, such as the Winter Olympics. And the first famous ski resort was taking its shape in Turin, Italy in 1932. And it
was specially built up for the ice and snow industry.

Since World War Il, France witnessed great development in the ice and snow industry mainly driven by the government
policies. Because the government would like to attract more people to stay in the mountainous areas, the government
also worked with local enterprises to develop large-scale and even super large-scale ski resorts, including some real
estate companies and big hotels.

With the improvement of skiing technology and equipment, there is an increasingly prominent trend that ski resorts
have returned to the old model of year-through operation. That is to say, the ski resorts also placed emphasis on the
operation in the non-skiing, non-winter period, so they organized events and activities in summer time.

Successful mountain vacation destinations have built their own IP through various means. That is the main theme | wish
to discuss with you. How to transform and upgrade skiing resorts and how we can change skiing resorts into
year-round destinations for various events.

| would like to talk about the current situation of the ice and snow industry in China. China has a huge potential in the
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ice and snow market and China has its own advantages. Now, China enjoys a very favorable period for ice and snow
sports. We need to seize this opportunity to grow our business. We all know that there are three major destinations in
China. Or actually there are two. One is Beijing Chongli and Hebei and the other is Northeast China and especially Jilin.
The visitors are mostly from the economically developed coastal regions. So that is kind of a contradiction. In other
countries we can see that in the period of leapfrogging development of the ice and snow industry, ski resorts are
located in the regions where there are a lot of skiers. That is the case for Europe and the United States and also for
Japan. Most of the visitors are actually from the nearby regions. But China is different.

| think that in general tourism is a sustainable industry. It contributes to social stability as well as the sustainable
economic growth of the region. The traveling brings good memories and good experiences for travelers. When we talk
about skiing and mountain tourism, they involve a lot of sports of the whole family. Of course sports make people
happy. For some mountainous communities at the base it is a way of poverty reduction as it provides local people with
job opportunities. In fact, it can play an important role in environmental conservation. If we follow the current model
which will protect instead of destroying the environment, it will protect and carry forward traditional living styles, it will
be socially and economically sustainable, and it will contribute to the social stability for skiing.

We need to evaluate each destination, the natural conditions, the overall conditions, and the facilities, and we need to
evaluate which model or which sports are the most appropriate in certain destinations. But the purpose is to provide
unique and non-replicable experiences for the visitors. Through various means we can foster this IP and you can only
have this experience in this destination. That is something we wish to achieve.

| think the DMO is to put all the resources together. The destination needs macroscopically unified planning; for visitors,
the flow and the travel line must be clear; the policy and the culture dissemination must be as unified as possible so that
we can bring the DMO to play its role.

And just now, a number of speakers shared with us the importance of data, so we can collect a lot of data and put it
into different categories, and we can present and interpret the data. But ultimately, we need to tell a very good story
on the basis of that data. That is the role of DMO.

There are spokespeople of skiing to drive related business, which is very common in foreign countries. When it comes
to culture and nature, there are a lot of really good stories to explore. Besides the technical products we can also
incorporate the non-technical considerations, like the internet-famous photogenetic spots and some architectural
features which well fit the local culture and local context. We can also involve a variety of activities, local folk customs,
competitions and performances to drive the development of the skiing industry.

Time is limited, and my point is that we need a platform to integrate resources. Thank youl!
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Jilin Province has proposed to build six new industries, one of which is new form of tourism. The Beidahu Dialogue with
a theme of "Promoting High-quality Ice-snow Tourism Development and Building World-class Ski Resort Destination"
offered suggestions on how to build Jilin into a world-class skiing vacation destination. Today we have invited tourism
scholars and experts from home and abroad and they will contribute their wisdom to the development of the ice and
snow industry in Jilin. Now we come to the topic of "New Form of Tourism and the Building of a World-class Ski Resort
Destination".

Sochi, Russia, hosted the 2014 Winter Olympics. It is rich in snow and ice, and offers great winter tourism experiences
like that with the Aurora Borealis. | have a question for Mr. Folko. How did you develop your ski resort destinations in
Sochi and in Russia? Thank you!
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Firstly, the 2014 Winter Olympics in Sochi was a big advertisement for Sochi. And secondly, there are number of
investments in the Sochi's skiing infrastructure from state-owned enterprises and private companies. Total investment
exceeded USD1 billion. The third reason is that Sochi has a very unique geographical location. It has mountains and it
is also a coastal city. | think Sochi offers rich experiences. People can go to the beach in the summer time and they can
go skiing in the winter time.
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| think this is kind of an inspiration to Jilin City. A world-class city needs to have large resorts. | think Jilin City should be
thinking of applying or bidding for the next Winter Olympics. And the other thing is that, you know, we need the
investment from the government and private sector to create a favorable environment. We said that Sochi is a coastal
city but in Jilin we have a very big lake covering 500 square kilometers. So in Jilin we can have year-round vacation
activities.

| know Airbnb has developed the 2022 report on tourism. According to the report, 85% of the respondents plan to
travel despite the pandemic and 73% will start their travel in winter. | wish to ask An Li how do you envision the world
tourism momentum and especially the winter tourism?
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Not long ago we issued a report and there are several highlights. The past 2 years has been a challenging period for
people in the tourism industry. But with this report we have also seen some good signals. For instance, the COVID-19
has actually boosted people's mood for traveling because people have been holed up in their own apartments too long.
Also COVID-19 is not going to impact people's traveling very much because our respondents are mainly in tier-1 and
tier-2 cities and they plan to have 2.5 travels on average in the following year. And the outbound tourism industry is
actually also promising because people's confidence in tourism is also rebounding. Just the other day we released Q3
fiscal and financial statements of 2021. And according to the statements compared with the same period in 2019, we
had a 38% YOY rise and a 70% YOY rise compared with 2020. This is a rebounding in terms of statistics.

Ice and snow tourism is undoubtedly the highlight of winter tourism. In the past, tropical island tour was the first choice
for tourists in winter, but ice and snow tourism has become popular over recent years. Our report shows that 92% of
our respondents say that with the Beijing 2022 Games around the corner, more and more people would like to try ice
and snow tourism and half of them will be trying it for the first time. According to the reservation data of Airbnb, the
major snow and ice tourism areas can be roughly divided into three categories: The first category is represented by
Zhangjiakou and the areas adjacent to Beijing, and also includes Chengdu, Sichuan and Huzhou, Zhejiang. The second
category is represented by Changbai Mountains and it involves the high-level and remote ski resorts. The third category
is represented by Aba in Sichuan, Yanbian in Jilin, and Mudanjiang in Heilongjiang, where there are diverse activities
including mountain climbing, hiking, self-driving, camping apart from skiing.

Since the outbreak of the epidemic, many countries have encouraged people to have long holidays and work at
staggered shifts on the premise of ensuring safety. This brings more opportunities for ice and snow tourism. We should
have confidence in tourism, and with the arrival of the sojourn era, we have more leisure time to enjoy high-quality
tourism.
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China's modern skiing originated from Beidahu. In 2009, Qiaoshan Group made a heavy investment in Beidahu. After
years of construction, a comprehensive skiing vacation destination has taken shape. The strategic cooperation with
Sunac as of this year will make Beidahu take a bigger leap forward. What are your expectations for the future of the
Beidahu?
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France has 65 million ski lovers out of a population of 68 million. With a population of 1.4 billion and abundant ice and
snow resources, China is bound to become the world's biggest country in snow and ice sports.

For Beidahu, | think it has the qualities to become the top-notch ski resort. It has to be located in a perfect latitude. So
similar to Rocky Mountains and also the Alps, Beidahu is located in a golden boat of ice and snow. In Beidahu we can
have a relatively long period of snow season and we have slopes of 870 meters in elevation. Slope of at least 800 meters
in elevation are essential for hosting the Winter Olympics, the World Championships and the World Cup Competitions.
Across the world, there are only less than 50 ski resorts with slopes of more than 800 meters in elevation. Beidahu has a
very good geographical location, and it is close to a city with a population of 30 million. It also enjoys good transportation as
it is only one and a half hours car drive away from the Changchun International Airport.

In the next five years, we're going to have 200 kilometers of snow trails, 26 cable car routes, and 12 thousand beds. By
2025, we're going to have the receiving capacity of 3 million people. And also by 2025, we're going to be the biggest
ski resort in the world.

Summer tourism used to be a short board of Beidahu, and through the strategic cooperation with Sunac, we will build
up summer tourism. Relying on the natural resources of Beidahu, we have invested in advancing more than 10 large
projects such as the pastoral complex, mountain pulley, zipline, aviation base and magic forest so as to attract tourists
here around the year.
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Qyer is the travel community website of the younger generation, which represents the individuality and self-expression

of the young people. Seventy percent of the skiing fans are young people. Could you talk about the consumption trend
of the younger generation regarding ice and snow sports?
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First, the Z Generation want freedom most in their travel and the ice and snow tourism offers them freedom. Second,
they value personal experiences and interests and they choose the destination of travel out of their own interest. Third,
the experience is the most important. They put a premium on experiencing with the cultural kernel of the activity.

Skiing is the core of ice and snow tourism, and it is necessary to attract the younger generation through more diversified
experiences. At the same time, we should accentuate the international characteristics of ice and snow tourism, put a
premium on the training of professional service personnel and integrate communication resources, to strengthen the
publicity effect.
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Mr. Hou Minghui is a very experienced observer and participant of ice and snow tourism, and he is the founder of Ice

and Snow Headline. We would like to invite you to talk about the changes that will take place in the post-Winter Olympics
era from the perspective of new trends in the development of the ice and snow industry.
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Today, China's ice and snow economy is in a new era, and more and more investment goes to the ice and snow industry.
President Xi Jinping said that we shall engage 300 million people in winter sports, which has also expanded the number
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of participants in ice and snow tourism, and cemented the market foundation for the high-quality development of the
ice and snow industry. So we have great sports events, we have charming athletes, and then they can be role models.

In the narrow sense, the ice and snow industry covers a small scale, including some specialized equipment, like the
snowgroomers and snow-making equipment. In the broad sense, the ice and snow industry covers a large scale,
including the ice and snow tourism and supporting facilities for ice and snow infrastructure. At the national level, the
National Development and Reform Commission and the Ministry of Industry and Information Technology have all put
forward new requirements and expectations for the ice and snow industry. The development of the ice and snow
industry keeps making breakthroughs, and the value of the industry will reach RMBT1 trillion by 2025. Jilin Province shall
seize the opportunity to vigorously develop the ice and snow industry. Currently, the value of the ice and snow industry
in Jilin Province reaches RMB100 billion, and the goal is to reach RMB250 billion by 2025.

In the process of preparing for the Beijing 2022 Games, the government policy and industrial investment tilt toward the
ice and snow industry. Now there are one to two thousand featured schools offering snow and ice sports classes to
teenagers. It can be seen that the foundation of the ice and snow industry is being slowly consolidated, and the next 10
or 20 years will be a golden period for the development of the ice and snow industry.
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A world-class ski resort city should first have the convenience of transportation. It should be easy to travel between the
downtown area and the scenic spot. In terms of the target consumers, we should differentiate the consumption
demand of different groups of people, and we could put the focus on different families. In brand building, we should try
to come up with unique hits on the Internet or popular IP.
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As Jilin has such determination to build up the ski industry, it must have a great mass basis. Love sustains the endeavor.
As long as we keep up our efforts, I'm confident that Jilin will become a world-class ski resort city.
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When the epidemic eases, we can build partnerships with ski resorts in other countries. Through advertising and other
forms of mutual promotion, we can attract foreign tourists to Jilin for skiing.
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To build a world-class ski holiday destination, we should first concentrate efforts on setting up a model. Beidahu and
Songhuahu both have the good genes to become world-class skiing vacation destinations and should get prioritized
treatment. We are going to attract world-class equipment manufacturers to Jilin by giving them policy and market
support. While doing a good job in traffic support within the city, we consider improving the traffic of a wider scope,
and propose to build an airport in the mountains southeast of the Beidahu and the Songhuahu. At present, tens of
millions of people come to the ski resorts every year; the ice and snow tourism will bring 5 million passengers to the
airport which will surely have a high throughput.
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Let's make known the slogan of "enjoying Beijing Olympic Winter Games and experiencing winter sports in Jilin". Jilin is
an important area for engaging a big proportion of the 300 million people in ice and snow sports. As thus, it makes a
step forward in building a world-class ice and snow tourist resort. Besides, we should properly handle policy support,
including the new development planning and new layout. We will bring together international resources, international
cities and international talents to help Jilin grow into a world-class ski resort.
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